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Figure 17-8: A typical About You page. 

Secret #440: Fine-Tune the Alerts That◆◆◆ Amazon E-Mails to You 
Amazon is one monster promotional machine. Once Amazon has you as a cus­
tomer, it will milk you for all the future purchases you’re worth. While this pro­
motional activity is sometimes helpful (letting you know about new releases by 
your favorite authors or artists), it can also get just a tad annoying. 

Fortunately, Amazon lets you manage the promotional e-mail messages (called 
Amazon Alerts) that it sends to you. You do this by going to the Your Account 
page, scrolling down to the E-Mail Notifications section, and clicking the 
Managing Your Alerts link. Your current alerts will be listed; modify or delete 
these alerts as appropriate, then click the Update button. 

Secret #441: Listen to Music Online◆◆◆
Here’s a neat feature of Amazon that not enough users take advantage of: you 
can use Amazon to sample music from all manner of artists on your own com­
puter. Most CD product listings include track listings of that CD’s songs. Many 
of these tracks come with short (typically under a minute) audio samples of the 
songs; tracks with samples are underlined and have a music icon, as shown in 
Figure 17-9. Click a link to launch a music player and listen to the song. It’s a 
great way to hear music before you buy—and expand your musical universe! 



55901X Ch17.qxd  1/12/04  8:58 PM  Page 338

� � � �338 Part IV: Secrets of Online Shopping and Services 

Figure 17-9: Listen to sample CD tracks. 

Secret #442: Read Books Online◆◆◆
Just as Amazon includes samples from audio CDs, it also includes samples from 
books—in some cases, complete chapters! That’s right, many book product list­
ings include sample text that you can read on your computer screen. Just click 
the Look Inside This Book link under the cover picture and then browse 
through the available pages. You’d be surprised at the amount of content you 
can read for free—without making a single purchase! 

Secret #443: Find Out About the Latest◆◆◆ Products First 
Waiting for the latest release from your favorite singer or author? Or for the latest 
hit movie to be released on DVD? Amazon can help you learn about all upcoming 
product releases—and take your order for when the product is available. 

Coming Soon Lists 
Many Amazon stores include lists of upcoming releases. For example, the 
Music store includes (at the bottom of the page) short lists of upcoming CDs by 
date, with a further link to More Hot Future Releases. Click this link to view all 
future titles by release date; click a product link to read more or pre-order the 
item for delivery on release. 

E-Mail Alerts 
Amazon also will let you know when new products you’re looking for are 
released. Go to www.amazon.com/alerts/ and enter information about what 
products you want to track. Amazon will send you an e-mail alert when new 
products that match your criteria become available. 
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If you’re looking for truly innovative products, Amazon’s Early Adopters 
page is for you. This page lists some of the newest and coolest gizmos avail­
able today, from the latest computers and home theater equipment to cam­
eras and personal transporters. Go to See More Stores ➪ Early Adopters to 

insider 
insight 

check it out. 

Secret #444: Shop for New and Used Cars◆◆◆
Okay. Amazon really doesn’t sell cars. (Then again, it doesn’t actually sell many 
of the items offered on its site, as you learned in Secret #418.) But it does offer a 
pretty nice Cars store (go to See More Stores ➪ Cars), courtesy of CarsDirect. 
You can search for information and pricing on new cars, search over 400,000 
used car listings, or list your current car for sale. This store also offers a variety 
of automatic information and services, including free credit reports and lemon 
checks. Check it out! 

Secret #445: Discover Amazon’s◆◆◆ Best-Selling Items 
As you might expect, Amazon keeps close track of the items it sells. Because 
everything is computerized, it’s able to generate real-time sales rankings for its 
best-selling merchandise. 

Every product listing page includes a Sales Rank number within the Product 
Details section. (Look back to Figure 17-5 to refresh your memory.) This number 
tells you how well this item is currently selling in relation to all of the products 
Amazon has for sale. The smaller the number, the higher the rank. 

Note, however, that these numbers only show a snapshot of sales. The top 
10,000 sellers are updated hourly, so it’s possible for something to have a high 
ranking early in the day and a much lower ranking later. (After the first 10,000 
items, the next 100,000 best-selling items are updated daily; all other rankings 
are updated monthly.) 

Here’s a bonus secret. You can track Amazon’s sales rankings over time at 
the JungleScan Web site (www.junglescan.com). JungleScan lets you cre­
ate a portfolio of items you’d like to track, and then produces charts that 
track the items’ performance, updated every 24 hours. 

insider 
insight 

Amazon also offers a separate Top Sellers page, accessible from the Top Sellers 
button on the Amazon navigation bar. This page lists the top sellers in a variety 
of categories—music, DVD, books, electronics, toys and games, and kitchen 
and housewares. These top sellers are updated hourly. 
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Secret #446: Link to Amazon from Your Own◆◆◆ Web Site—and Earn Commissions 
How would you like to get into some of this e-tailing action without opening 
your own online store or stocking any products for sale? It’s easy; all you have 
to do is link to Amazon from your Web site. When visitors follow your link over to 
Amazon and make their purchase there, you’ll earn commissions on all items 
sold. 

Amazon encourages this sort of partnership via its Amazon Associates program. 
Amazon Associates earn money for every item their visitors buy from Amazon— 
as long as they get to Amazon from a link on the Associate’s Web site. The com­
mission rate varies according to volume and other variables, but averages around 
5 percent, with a maximum of 15 percent under certain conditions. All you have 
to do is sign up for the program, put a few links to Amazon on your Web site, and 
let Amazon do the rest. The money you earn is paid quarterly, either via check, 
direct deposit to your checking account, or Amazon gift certificate. 

You don’t have to be an established retail business to become an Amazon 
Associate—anyone can do it. All you need is your own Web page, and the 
HTML code to create the Amazon links (which Amazon provides). Many 
Associates create pages about specific products and then link to Amazon for 
purchasing. For example, I include a list of the books I’ve written on my Web 
site (www.molehillgroup.com/bookstor.htm), and each book links to its 
Amazon product page; every visitor who clicks through to buy a book earns me 
a commission. (Yay!) 

There are several different ways you can link to Amazon as an Associate. You 
can link to Amazon generally (typically via a banner ad) or to individual prod­
uct listing pages (typically via a text or graphic link or button). You can even 
include a link to the Amazon Shopping Cart, so that visitors can purchase from 
Amazon directly from your site. 

Joining the Amazon Associates program is free; go to associates.amazon.com 
to learn more and sign up. 

Secret #447: Sell Your Own Stuff on Amazon◆◆◆
If you actually have products to sell, Amazon will help you sell them. That’s 
right, you can tap into Amazon’s established marketing and sales infrastructure 
to offer your merchandise to Amazon’s millions of customers—and even let 
Amazon handle all the checkout and payment operations. 

Amazon Marketplace 
If you have something to sell—even if it’s just a used book or CD—the Amazon 
Marketplace is the place to be. The Marketplace lets individuals and small 
businesses sell all manner of new and used items; it’s particularly well-suited to 
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selling used books, CDs, videotapes, and DVDs, although you’re not limited to 
just these items. 

Marketplace items are listed in the Marketplace store and also as options on 
normal product listing pages in the More Buying Choices section. Customers 
place their orders with and pay Amazon, and then Amazon informs you of the 
sale and transfers payment (less their fees and plus a reimbursement for ship­
ping costs) to you. You ship the item to the customer. 

You pay 99 cents to list an item in the Marketplace and then pay Amazon a per­
centage of the final selling price. (You pay a 6 percent fee for computers, 8 per­
cent for electronics and cameras, and 15 percent for all other items.) Each listing 
lasts for 60 days. 

To learn more or place a listing, click the Marketplace link near the bottom of 
the Amazon home page. 

Pro-Merchants 
If you’re a high-volume Marketplace seller, you can sign up for a Pro-Merchant 
subscription. For a $39.99 per month fee, Amazon waives the normal 99-cent 
listing fee for your Marketplace items, although you still pay a percentage of 
the final selling price. Pro-Merchant listings don’t expire. 

zShops 
If you’re a Pro-Merchant and you’d like to have your own online storefront, sign 
up for Amazon’s zShops service. zShops let you sell merchandise outside the 
normal Amazon listing pages and can be customized with your own business 
logo and graphics. Go to www.amazon.com/zshops/ to learn more. 

Amazon Auctions 
A final selling option is Amazon Auctions. I haven’t talked much about Amazon 
Auctions, because it’s a weak competitor to eBay (discussed in Chapter 16). 
That said, Amazon Auctions has a slightly lower fee structure than eBay; you 
pay a flat 10-cent listing fee for each item and a maximum 5 percent final value 
fee. (The final value fee is lower on higher-priced items—and if you have a Pro-
Merchant account, you don’t have to pay the listing fee.) 

Go to auctions.amazon.com to learn more. 

Secret #448: Chat with Other Amazon Users◆◆◆
Amazon has definitely become a community of users. There’s no better sign of 
this than Amazon’s chat rooms and discussion boards, where you can trade 
opinions and advice with other Amazon users. 

Chat 
Amazon lets you chat in real-time with other users via its numerous category-
specific chat rooms. Most (but not all) Amazon stores feature Start Chatting but­
tons; click the button to launch the Java Chat applet and start chatting with 
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other members of this chat room. It’s a great way to discuss specific products or 
categories with like-minded shoppers. 

Discussion Boards 
Chatting’s nice, but it doesn’t let you communicate with everyone you might like 
to reach. A better way of communicating with other Amazon users is through the 
site’s discussion boards. You can use Amazon’s discussion boards to share com­
ments about products or categories, or about the Amazon site in general. 

To access Amazon’s discussion boards, go to Your Store ➪ Friends & Favorites 
and click the Discussion Boards link. 

Secret #449: Let Amazon Remind You◆◆◆ of Important Occasions 
Most special occasions are gift-buying opportunities—and, for Amazon, oppor­
tunities to sell you more stuff. It makes perfect sense, then, that Amazon offers 
an event reminder service that notifies you (via e-mail) of upcoming important 
events. And it’s no surprise that these reminder e-mails also include gift 
recommendations. 

To set up an event reminder, go to Your Store ➪ Friends & Favorites and click 
the Add a Reminder link. (Or go directly to www.amazon.com/reminders/.) 
When the event reminder form appears, fill in the appropriate details (the per-
son’s name, occasion, date, and so on), and then click the Create Reminder but­
ton. The event will now be registered with Amazon, and you’ll receive the 
reminder as requested. 

Secret #450: Use Amazon to Find Movie◆◆◆ Showtimes 
Here’s a service you’d never imagine Amazon would offer—movie showtimes. 
That’s right, you can use Amazon to look up what’s showing (and when) at your 
local movie theater. You can even have Amazon send you regular e-mails con­
taining this showtime information. Pretty cool, eh? 

While you can click through See More Stores ➪ Movie Showtimes to access the 
Movie Showtimes page, it’s easier to go directly to www.amazon.com/movies/. 
Enter your zip code and Amazon will list all your nearby theaters and their 
schedules. This page also includes links to current movie trailers that you can 
play on your desktop. 

To have Amazon e-mail the showtime schedule to you, scroll down to the bot­
tom of the Movie Showtimes page. Enter your zip code in the box and click the 
Subscribe button. Amazon will now send you a Weekly Movie Showtimes 
e-mail, every Friday. 
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Secret #451: Use Amazon to Browse Menus◆◆◆ from Local Restaurants 
This is another totally unexpected service: if you live in Boston, Chicago, New 
York City, San Francisco, Seattle, or Washington D.C., you can browse menus 
from top local restaurants on the Amazon site. Go to See More Stores ➪ 
Restaurants and then browse through or search for available restaurants. In 
most cases the full menu is available online along with customer reviews. It’s a 
great service to check out before you head out for dinner! 

Secret #452: Discover Other Online◆◆◆ Shopping Sites 
Finally, we have the secret that Amazon would prefer you didn’t know. Even 
though Amazon wants to offer everything in the world to everyone in the world, 
Amazon isn’t the only shopping site around. In fact, depending on what you’re 
shopping for, it might not even be the best site at which to shop. 

The number of category-specific e-tailers is so large that I can’t even begin to 
start listing them here. However, there are a number of sites you can use to 
search for online retailers or even for specific merchandise. The best of these 
shopping search/comparison sites are listed in Table 17-4: 

Table 17-4: Online Shopping Search/Comparison Sites 

Site URL 

Active Sales Assistant www.activebuyersguide.com 

BizRate.com www.bizrate.com 

CNET Shopper shopper.cnet.com 

Froogle froogle.google.com 

MySimon www.mysimon.com 

Shopping.com www.shopping.com 

Yahoo! Shopping shopping.yahoo.com 

Summary 
That concludes our look at Amazon.com, one of the most popular shopping sites 
on the Web—and one of the most popular sites, period. For many frequent 
shoppers, Amazon is every bit the portal as Yahoo! or MSN. And when you con­
sider the variety of content and services available on the site, you can see how 
you can spend hours just browsing the various Amazon stores—even if you 
never spend a penny! 



55901X Ch17.qxd  1/12/04  8:58 PM  Page 344



55901X Ch18.qxd  1/12/04  6:58 PM  Page 345

Napster 2.0 
Secrets 

Chapter

18 

� � � � � � � � � � � � � � � � � � � � � � � �� � � 

Secrets in This Chapter 

#453: It’s a Store . . . No, It’s a Service . . . No, It’s a Store and a Service . . . . . . 348

#454: Search by Album, Song, or Artist—or Just 

Browse through the Categories . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 348

#455: Create Your Own Custom Playlists—and Mix Tapes. . . . . . . . . . . . . . . . . . 350

#456: Import Your Own Music to Your Napster Library . . . . . . . . . . . . . . . . . . . . 351

#457: Listen to Napster While You Surf . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 352

#458: Let Napster Build Your Own Personal Radio Station . . . . . . . . . . . . . . . . . 354

#459: Burn Your Music to CD . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 354

#460: Transfer Music to Your Portable Music Player. . . . . . . . . . . . . . . . . . . . . . . 355

#461: Browse Other Members’ Music Collections. . . . . . . . . . . . . . . . . . . . . . . . . 356

#462: Share Songs—and Opinions—with Other Users . . . . . . . . . . . . . . . . . . . . . 357

#463: Napster Has Music Videos, Too . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 358

#464: Discover Other Music Download Sites. . . . . . . . . . . . . . . . . . . . . . . . . . . . . 358

� � � � � �� � � � � � � � � � � � � � � � � � � � � 



55901X Ch18.qxd  1/12/04  6:58 PM  Page 346

� � � �346 Part IV: Secrets of Online Shopping and Services 

The business of downloading digital music is big—really big. 

The whole music downloading thing exploded back in 1999, with the advent of 
the Napster file-trading service. The original Napster was a peer-to-peer (P2P) 
network that let users trade digital music files—unfortunately, without regard to 
copyright laws. The music industry objected, strenuously, and after a series of 
lawsuits Napster was forced out of business. 

Until now. 

The Napster name was eventually acquired by Roxio, which had been running 
its own online music subscription service called Pressplay. On October 29, 2003, 
Napster was reborn as a legal online music service, incorporating bits and 
pieces of both the old Napster and Pressplay. I must say, it looks like it’s going to 
be a hit. 

Napster at a Glance 
The new Napster 2.0 offers more than a half-million songs for downloading at 
99 cents apiece; entire albums can be downloaded for $9.95. In addition, 
Napster offers a $9.95 per month subscription option (called Premium member­
ship) that provides streaming Internet radio stations and the ability to download 
an unlimited number of songs. (You still have to purchase tracks individually if 
you want to burn them to a CD or transfer them to a portable music player, how­
ever.) It’s definitely the best of the many online music services out there. 

Before you can use Napster 2.0, you have to download the Napster software, 
which you do from Napster’s Web site (www.napster.com). When you launch the 
Napster software, it takes you to the main Napster site and displays the home 
page, as shown in Figure 18-1. (This means, of course, that you have to be online 
when you’re using the Napster service.) You’ll need to sign up for Napster mem­
bership before you can download any music; basic membership is free. 

As you’ll learn in Secret #454, you can browse the Napster site for the music you 
want or search for specific songs or artists. Buying a track is as simple as click­
ing the Buy Track (or Buy Only) button. To purchase all the tracks from an 
album at one time, click the Buy Album button. The tracks you purchase are 
added to your Library, and (after you’ve authorized the purchase) automatically 
downloaded to your PC in the background—with no intervention on your part 
necessary. 

Songs with a Buy Track button can be both downloaded and streamed to 
your computer in real time (if you’re a Premium member). Songs with a Buy 
Only button can only be downloaded—if you try to stream them, you only 
hear a 30-second preview. 

lot of little 99-cent charges on your bill. 
Your purchases are billed to your credit card once a day, so you won’t see a 
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Figure 18-1: The Napster 2.0 home page. 

The Napster software makes navigating the Napster 2.0 service relatively easy. 
At the top of the software window is a Navigation bar that includes Home, 
Back, and Forward buttons along with buttons that, when clicked, take you 
directly to Napster’s Browse and Library pages. The top of the window also 
includes the Search bar, which you use for searching the service. 

When you’re on the home page, the software displays a series of tabs below the 
Navigation bar. Click a tab to access different parts of Napster: Music, Radio, 
Magazine, or Message Boards. There are also links along the left of the window 
to go directly to different music category pages—Alternative, Classical, 
Country, and so on. At the bottom of the window is the Button bar, containing 
Play, Download, Add to Playlist, and Send to a Friend buttons. 

The Napster software includes its own music player and CD burner programs. 
The music player is located in the top right window; the bottom right window 
contains the tracklist for the currently selected playlist or Napster Radio station. 
The CD burner is displayed in a separate Burn Staging window when you click 
the Burn button at the bottom of the main Napster window. 

Napster works best when you have a high-speed broadband Internet con­
nection. While you can use Napster over a dial-up connection, downloading 
can get a tad tedious—and streaming audio can be choppy. 

caution 

Unlike some other music services, Napster 2.0 is pretty good about giving you 
fairly full rights to the music you purchase. When you pay your 99 cents for a 
song, you can download it to your PC, play it on up to three different PCs, burn 
it to CD, or transfer it to a portable music player. The only limitation is that you 
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can’t burn the same playlist over and over; but as long as you change the order 
of the songs on the CDs you burn, you can burn each song an unlimited number 
of times. 

All the songs you’ve purchased and listened to are stored in your personal 
library. Click the Library button in the Navigation bar to view the folders in 
your library—All Tracks, Artists, Albums, My Playlists, Purchased Tracks, 
History, Download Tracks, Saved Members, Inbox, and Portable Device. 

Secret #453: It’s a Store . . . No, It’s a Service . . .◆	◆◆ No, It’s a Store and a Service 
At its most basic, Napster 2.0 is an online store that sells downloadable music. 
You access the site (using the Napster software), you find the songs you want, 
you click the Buy button, and (after you pay for your purchase) you download 
your music. It’s that straightforward. 

In this aspect, Napster 2.0 is a lot like Apple’s iTunes Music Store. 

Napster 2.0 is more than just songs for download, however. If you subscribe to 
Napster’s Premium service ($9.95 per month), you get a whole bunch of extras, 
including: 

� Unlimited downloads to your PC: You still have to purchase tracks if you 
want to burn to CD or download to a portable music player, however. 

� Real-time streaming of an unlimited number of full songs: Non-
Premium members can only listen to 30-second preview clips. 

�	 Access to Napster Radio: This offers a variety of real-time streaming 
audio feeds—with sound quality a cut above most other Internet radio 
streaming services 

So, for non-Premium members (that’s the free membership), Napster is a store, 
like iTunes. For Premium members (that’s the $9.95 membership), it’s a service 
that still requires you to purchase some items. Which is the better deal? I per­
sonally like to listen to streaming music while I’m surfing and to download tons 
of songs to my PC, so the Premium membership makes sense for me. If you’re 
more interested in burning CDs or downloading to a portable device, you may 
want to stay on the pay-as-you-go free membership. Whichever works for you! 

Secret #454: Search by Album, Song, or◆	◆◆ Artist—or Just Browse through 
the Categories 

With a half-million songs available on the Napster service, you might think it 
would be difficult to find that one track you want to listen to. Fortunately, 
Napster offers two different ways to find the music you want—by browsing or 
by searching. 
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Browsing for Music 
The tracks in Napster’s central library are organized into a variety of different 
musical genres. Browsing through Napster’s many genres is as easy as clicking 
the Browse button in the Navigation bar. 

There are five ways to browse Napster, each accessible via its own tab in the 
Browse section: 

� Artists/Albums: Lets you browse specific genres 
� Just Added: Lists Napster’s newest tracks 
� Now Streaming: Shows which songs are now being streamed to other 

Napster users (by category) 
� Charts: Displays Napster’s most popular songs (by category) in the 

form of Top Downloads, Top Streams, Top Artists, and Top Albums; 
you can also opt to display the most popular songs on the current 
Billboard charts 

� Member’s Collections: Displays songs collected by other Napster users 
(see Secret #461) 

For example, to browse by artist or album, select the Artists/Albums tab, select 
a type of music from the Choose Genre list, then pull down the Top Artists list 
and select a subgenre. As you can see in Figure 18-2, matching artists are listed 
in the Artists/Albums tree in the left-hand window; click an artist to see all of 
that artist’s available albums and to display artist information in the center of 
the window. Select an album to view available tracks in the tracklist in the bot­
tom window. (This also changes the artist information area to display informa­
tion about the selected album.) 

Figure 18-2: Browsing by artist and album. 
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To purchase a track, click the Buy Track (or Buy Only) button next to the track. 
If you’re a Premium member, you can listen to the track without downloading 
it—just double-click the track, select the track, and click the Play button, or 
drag the track into the Now Playing tracklist to the right of the main window. 

Searching for Tracks 
If you have a specific artist or song in mind, it’s probably easier for you to search 
the 500,000 or so songs available on the Napster service for what you want. Use 
the Search bar at the top of the Napster software window; you can search by 
Artist, Album, Track, or Member. (Use this last option to find other Napster 
members—see Secret #461 for more.) 

The results of your search are displayed in the tracklist window at the bottom of 
the Search Results window; select a track to display information about it in the 
top window. You can then play or purchase any track, as described previously. 

Secret #455: Create Your Own Custom◆◆◆ Playlists—and Mix Tapes 
Seldom do I listen to just one song. When I listen to music, I listen to lots of 
songs all in a row. The joy of using a service like Napster is that you can create 
your own playlists that contain a variety of different songs from different artists. 
Napster stores the contents of your playlists, so all you have to do is select a 
playlist to play it back at your discretion. 

Building a Playlist 
You create a new playlist by pulling down the Playlists list at the top of the Now 
Playing tracklist and selecting Create New Playlist. When the Add to Playlist 
dialog box appears, as shown in Figure 18-3, give your new playlist a name and 
then click the Save button. 

Figure 18-3: Creating a new playlist. 
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Once a playlist is created, you can add a track to the playlist in any number 
of ways: 

� Use your mouse to drag the track onto a playlist displayed in the Now 
Playing tracklist (remember to click the Save button at the bottom of 
the Now Playing tracklist to save changes to this playlist) 

� Select the track and then click the Add to Playlist button in the Button 
bar 

� Right-click the track and select Add To ➪ Existing Playlist 

You select which playlists to play from the Playlists list at the top of the Now 
Playing tracklist. You manage the contents of your playlists from Napster’s Library 
page, which you access by clicking the Library button on the Navigation bar. 

Listening to and Creating Mix Tapes 
The title’s a misnomer in this digital age, but you know what Napster means 
when it says mix tape—it’s a collection of songs from a variety of artists, assem­
bled into a single playlist for real-time listening or burning to CD. Napster 
devotes an entire section of its sites to mix tapes, with a number of preselected 
mixes and the option of creating your own mixes. 

You access the Mix Tapes page by clicking the Mix Tapes link on the bottom of 
Napster’s home page. Here you’ll find preassembled mix tapes organized by 
genre; click a mix to view the tracks. To listen to the mix, click the Play button; 
to save the mix as one of your playlists, click the Save As Playlist button; to 
download the complete playlist to your computer, click the Download button. 

To create your own version of one of these mixes, just select the individual 
tracks you want from the tracklist. You can then play, download, or save as a 
playlist those selected tracks. You can also drag selected tracks to the Burn 
Staging window (see Secret #459) to create your own mix CD. 

Napster offers custom CD inserts and labels for its mix tapes. Click the 
Download Your Custom CD Cover Art button and Napster creates custom 
artwork based on your selected tracks. This artwork is in PDF format, which 
can be printed (using your computer’s printer) on standard blank CD labels. 

insider 
insight 

Secret #456: Import Your Own Music◆◆◆ to Your Napster Library 
As big as Napster’s music library is, chances are you have songs in your per­
sonal collection that aren’t yet available from Napster. If you want to listen to 
these non-Napster songs along with the songs in your Napster playlists, you 
can import WMA and MP3 files into your Napster Library. These songs are 
added to your Library virtually; the files remain on your hard disk and don’t get 
uploaded to the Napster service. 

To import a file, choose File ➪ Import Tracks to My Library. When the Import 
Tracks to My Library dialog box appears, browse through the files on your PC 
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and select those you want to import. Click the Add button and these tracks will 
then appear on your Napster Library page. You can now add these tracks to any 
of your Napster playlists. 

Secret #457: Listen to Napster While You Surf◆◆◆
If you’re a Napster Premium member, you have a lot of “live” listening 
options—not just Napster Radio, but also the ability to listen to Napster’s entire 
library while you’re surfing. 

Using Napster’s Music Player 

to Stream Real-Time Music

One of the many neat things about Napster is that its music player—displayed 
at the right of the main Napster window, and shown in Figure 18-4—stays open 
and active no matter where you are on the Napster service. You can browse for 
tracks or chat on the message boards and still have the player open and playing 
your favorite music. 

Figure 18-4: Napster’s built-in music player. 
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If you’re a Napster Premium member, you can use the Napster player to listen 
to almost any song available on the Napster service. The songs are played via 
streaming audio, which means they play directly from the Napster service with­
out downloading to your hard disk first. Just select any track in a browse, 
search, or playlist window and initiate playback using one of the following 
methods: 

� Double-click the track 
� Right-click the track and select Play from the shortcut menu 
� Highlight the track and click the Play button in the Button bar 
� Use the mouse to drag the track into the album art section at the top of 

the Napster player 

Use the transport controls in the player window to pause a song or change the 
volume level. Use your mouse to rearrange the playback order. Information 
about the currently playing track is displayed in the player window; album art, 
when available, is also displayed here. 

Remember, not all songs are available for full-length streaming. Tracks iden­
tified by a Buy Only button only let you hear a 30-second preview. 

If you want to listen to Napster while you’re otherwise surfing the Web, you 
don’t have to keep the full Napster window open. You can display the Napster 
music player in detached mode (shown in Figure 18-5) along the bottom of your 
PC’s desktop; in this mode, only basic track information and playback controls 
are visible. To minimize the player in this fashion, just click the down-arrow 
button at the top of the Napster software window. 

Figure 18-5: Napster’s music player in detached mode. 

Listening to Napster Radio 
Napster Radio features programming selected by Napster’s in-house disk jock­
eys, organized by genre. You access Napster Radio, shown in Figure 18-6, by 
clicking the Radio tab at the top of the Napster software window. Select a sta­
tion from the Top Stations, Other Stations, or Genre Stations lists, and Napster 
will initiate playback. The songs on this station’s playlist are listed in the Now 
Playing tracklist; you can listen to the songs in order, double-click any song to 
play it immediately, or click the Shuffle button at the bottom of the window to 
randomize the order of the songs to be played. 

You can add a song playing on Napster Radio to one of your personal playlists 
by selecting it and then clicking the Add to Playlist button in the Button bar. 
You can purchase any song you hear by right-clicking the track in the Now 
Playing tracklist and selecting Buy Track from the pop-up menu. Change sta­
tions by pulling down the Radio list at the top of the Now Playing tracklist. 
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Figure 18-6: Pick your favorite station from the Napster Radio page. 

Secret #458: Let Napster Build Your Own◆◆◆ Personal Radio Station 
One of the coolest aspects of Napster Radio is that you can have it create your 
own personal radio station based on your unique musical tastes. When you click 
the Create Now button in the Custom Radio Station section of the Radio page, 
Napster analyzes the songs you’ve added to your Library and uses that as a 
basis to create custom Napster Radio programming. It’s a good way to expand 
your listening based on what you already like. 

Another, possibly better way to create your own radio station is to build it based 
on selected tracks in your Now Playing tracklist or Library. Just select three or 
more tracks (hold the Shift key while you’re selecting), right-click the selection, 
and select Build Radio Station from the pop-up menu. Napster uses these tracks 
to build a selection of similar tracks for you to listen to. 

Secret #459: Burn Your Music to CD◆◆◆
Napster 2.0 lets you burn all the music you purchase to CD—and it makes it 
easy by incorporating Roxio’s CD-burning software into its service. (The CD-
burning software is automatically downloaded and installed when you first 
install the Napster software.) 
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Napster’s tracks are all 128-bit WMA files—what many call “near-CD” quality. 
“Near” isn’t the same as “exactly,” however, which means that the CDs you 
burn from Napster won’t sound quite as good as store-bought CDs, which 
are encoded at much higher bit rates. 

To burn a CD, you start by clicking the Burn button at the bottom of the Napster 
software window. This opens the Burn Staging window, shown in Figure 18-7. 
You assemble the list of tracks you want to burn by dragging and dropping indi­
vidual tracks into the Burn Staging window. (The Burn Staging window will 
stay open as you move between Napster’s Search, Browse, and Library sec­
tions.) Use your mouse to arrange the tracks in the order you want and then 
click the Burn button to begin the burning process. If you’re burning songs you 
haven’t yet purchased, Napster will prompt you to buy the tracks before you 
proceed. Make sure you have a blank CD inserted into your CD-R/RW drive 
and Napster will do the rest, converting its WMA-format files into the universal 
CD audio format as it burns. 

Figure 18-7: Use Napster to burn your songs to CD. 

If you have Roxio’s separate Napster Label Creator software installed on 
your PC, at the end of the burn process you’ll be prompted to create a cus­
tom label for your CD. (To download your free copy of Napster Label 
Creator, pull down Napster’s My Account menu and select Update Client; 

insider 
insight 

when the next dialog box appears, click the Install Napster CD Label Creator 
button.) 

Secret #460: Transfer Music to Your Portable◆◆◆ Music Player 
Just as the iTunes service (discussed in Secret #464) is optimized for use with 
Apple’s iPod portable music player, Napster 2.0 is optimized for use with 
Samsung’s Napster Player. When you plug the Napster Player into one of your 
PC’s USB ports, it automatically appears as a listing in your Napster Library. 
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You can purchase the Samsung Napster Player at Best Buy and other con­
sumer electronics stores; suggested retail price is $399. One of its more 
unique features is a built-in miniature FM transmitter, so that you can listen 
to your downloaded music over your car or home stereos—wirelessly! 

insider 
insight 

Downloading music to a Samsung Napster Player is a piece of cake. Make sure 
the Napster Player is connected to your PC and then click the Library button in 
Napster’s Navigation bar. When the Library page appears, select the tracks, 
album, or playlist you want to download and then drag the selection(s) onto the 
Napster Player icon in the Library tree. If you try to download a track you 
haven’t yet purchased, you’ll be prompted to buy the track before the download 
continues. 

You also use the Library page to delete tracks from your Samsung Napster 
Player. Just go to the Library page and double-click the Napster Player icon. 
This displays all the tracks stored on your Napster Player; select the tracks you 
want to delete and then click the Remove button. 

But you’re not limited to using the Samsung Napster Player; you can use any 
portable music player that supports the WMA file format. If you’re using 
another portable music player, you’ll need to use Windows Media Player soft­
ware (series 9 or greater) to perform the downloading. Connect your portable 
music player to your PC, launch the Windows Media Player software, select the 
Copy to CD or Device tab, select an artist, album, or playlist, and then click the 
Copy button. 

The one portable music player that you can’t use with Napster is Apple’s 
iPod, which doesn’t support WMA files. (If you’re an iPod user, you’re pretty 
much tethered to Apple’s companion iTunes service.) 

caution 

Secret #461: Browse Other Members’◆◆◆ Music Collections 
Napster, even (and especially) in its original incarnation, has always been about 
community. The new Napster 2.0 promotes this community aspect by letting 
you view the songs collected by other members. Find a member with similar 
musical tastes, and you can browse his or her collection to find other music that 
you might like. 

You browse Napster member collections by clicking the Browse button in the 
Navigation bar and then selecting the Members’ Collections tab. You’ll need to 
select a genre from the list at the top of the window, and then all matching 
members are displayed in the left-side Member’s Collection tree. Click a mem­
ber name to view his or her collection sorted by Artists, Albums, or My Playlists. 
Select a folder to view its contents in the tracklist at the bottom of the window. 
You can also right-click a member’s name to view his or her profile. If you find a 
member you like, save that member in your Library by right-clicking the name 
and selecting Save Member. 



55901X Ch18.qxd  1/12/04  6:59 PM  Page 357

� � � Chapter 18: Napster 2.0 Secrets �357 

If you know a member’s user name, you can view that member’s collection 
by using Napster’s search function. Just enter the user name in the Search 
bar at the top of the Napster software window, select Member from the 
search list, and click the Search button. 

insider 
insight 

Secret #462: Share Songs—and Opinions—◆◆◆ with Other Users 
Speaking of community, Napster 2.0 makes it easy for users to share the music 
they like—without engaging in the technically illegal file sharing that sank the 
original Napster service. Read on to learn how to let your friends know about 
your favorite songs, as well as how to gossip with other users on Napster’s mes­
sage boards. 

Share Songs via E-Mail 
Find a song you think a friend will like? Then let Napster send that song to your 
friend via e-mail. Your friend doesn’t even have to be a Napster member! 

Of course, Napster doesn’t really e-mail the digital audio file—it e-mails a link 
to the file on the Napster service. And if your friend isn’t a member yet, he or 
she is prompted to join up to listen to the song. (Remember, basic membership 
is free—although downloading costs money.) 

To send a song to another user, highlight the track and click the Send to a 
Friend button in the Button bar. Napster now displays the Send Music to Friend 
window, shown in Figure 18-8. Enter your friend’s Napster user name or e-mail 
address, create a subject line and a short message, and then click the Send but­
ton. Napster members will receive your message in their Napster inboxes; non-
Napster members will receive your message in their normal e-mail inboxes. 

Figure 18-8: Let Napster send your favorite music to other users. 
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Access your own Napster inbox by clicking the Inbox icon located below the 
Search bar. 

insider 
insight 

Communicate via Napster’s Message Boards 
Want to share your opinions with other Napster users? Then check out 
Napster’s community message boards. Napster offers message boards for all 
musical genres, from Alternative to Vocal/Nostalgia, as well as boards for 
Napster issues and general discussions. To access the boards, click the Message 
Boards tab from Napster’s home page. 

Secret #463: Napster Has Music Videos, Too◆◆◆
The music business isn’t just about music; it’s also about music videos. That’s 
why Napster 2.0 offers a variety of music videos for free online viewing. Click 
the Music Video link at the bottom of the Napster home page to display the 
Music Videos page; click the Play button under a video to play the clip in a sep­
arate window. 

Napster’s video player isn’t terribly smart; if you play a video while you’re 
listening to Napster Radio or streaming audio, it won’t cut off the music— 
which means you’ll have to pause the music player manually, unless you like 
listening to two songs simultaneously. 

caution 

Secret #464: Discover Other Music◆◆◆ Download Sites 
Without mentioning any of the unlicensed file-trading services (such as 
Grokster, KaZaA, or Morpheus), there are several other sites that compete with 
Napster 2.0 in offering licensed music for downloading. Some of these sites 
operate on a per-song payment system, as Napster does; others require a 
monthly subscription to access a set number of downloads. None of these sites 
offer music from all artists or labels—which means you may need to visit several 
different sites to find all the music you want. 

iTunes 
iTunes (www.apple.com/itunes/) is Napter’s closest competitor, offering simi­
lar single-song purchase options and pricing—but with fewer songs (400,000) in 
its catalog. iTunes started out as an Apple-only service, but recently it 
expanded to include Windows compatibility. It’s not quite as full-featured as 
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Napster, however, since it only offers 30-second song previews, with no full-
length streaming audio options. It’s also hotwired to work exclusively with the 
iPod portable music player, which isn’t any good if you want to use another 
brand player. More problematic is the fact that iTunes uses the less common 
AAC file format, which isn’t compatible with the WMA format used by Napster 
and other services. That said, iTunes is a very popular service, in many ways the 
inspiration for Napster and other pay-per-song download sites. 

BuyMusic 
BuyMusic (www.buymusic.com) is a lot like iTunes—in fact, many regard 
BuyMusic as a Windows-only clone of the originally Macintosh-only iTunes. 
Like iTunes, BuyMusic offers downloadable music for purchase on a per-song 
basis only, without any monthly fees, using a simple retail-like shopping and 
checkout interface. Currently, BuyMusic offers about 300,000 songs for down­
load, priced from 79 cents apiece (with most singles going for 99 cents); albums 
are priced from $7.99. 

Musicmatch Downloads 
Musicmatch Downloads (www.musicmatch.com) is a single-song-purchase site, 
much like the basic Napster service. It offers a similar selection of songs, as 
well, with single tracks priced at 99 cents and most albums at $9.99. Much as 
Napster uses its own access software, Musicmatch Downloads works hand-in-
hand with the venerable Musicmatch Jukebox software. Musicmatch 
Downloads doesn’t offer any streaming audio or Internet radio services; it also 
offers much fewer tracks than Napster does. 

eMusic 
Another competing music download service is eMusic (www.emusic.com). 
While eMusic doesn’t offer quite the music catalog as Napster (its focus is on 
new and independent artists), it’s a very consumer-friendly service. All down­
loads are in the popular MP3 format, and once you download a song you’re free 
to use it any way you want—to copy to another computer, transfer to a portable 
player, or burn to CD. As the site advertises, “download once, play anywhere.” 
You’ll pay $9.99 per month for 40 song downloads, or $14.99 per month for 65 
downloads. 

Rhapsody 
Rhapsody (www.listen.com) is a subscription music service run by 
RealNetworks and licensed by Lycos and other sites. Rhapsody is a lot like 
Napster in that it pushes both streaming audio (via monthly subscription) and 
individual downloads (for a per-track fee). As with Napster, Rhapsody charges 
a $9.95 per month fee for unlimited listening, but then you have to pay an addi­
tional 79 cents per track fee to burn music to CDs. Rhapsody claims a library of 
345,000 songs. 
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Summary 
We’re still in the early days of officially licensed downloadable music, so sites 
like the new Napster 2.0 are true pioneers—and are still working out some of 
the kinks. It’s not even a given that Napster will be the leading music download 
site; there’s a lot of competition out there for the online music consumer. 

All that said, Napster 2.0 makes downloading music quick and easy—and legal. 
It’s easy enough that even nontechnical music lovers can use it; buying virtual 
music from Napster is little different than buying physical merchandise from 
Amazon.com. So if you love music and want to purchase specific tracks (or 
whole albums), you can do worse than check out Napster; downloading your 
favorite song is as simple as clicking a few buttons! 
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Being able to make all your travel reservations online has revolutionized the 
travel business. Thanks to Internet travel sites, booking a complete vaca­

tion online is as easy as clicking your mouse—no travel agent or reservations 
clerk necessary. Many users discover that they find better accommodations, 
reservations, and travel information online—and save a few bucks, besides. 

One of the most popular online travel sites is Expedia, originally launched by 
Microsoft but now owned by IAC/InterActiveCorp (formerly USA Interactive). 
Expedia can handle all your reservations, provide detailed information about 
your destination, and even create maps and driving directions for long car trips. 
The advantage of a one-stop-shop travel site is that you don’t have to deal with 
multiple companies for your plane, hotel, and rental car reservations; you only 
have to enter your arrival and departure dates (and credit card number) once 
and Expedia handles the rest. 

Expedia at a Glance 
The Expedia home page (www.expedia.com) not only serves as a gateway to 
the rest of the site, but it also lets you make basic reservations right there. The 
tabs at the top of the page take you to the major parts of the site—Flights, 
Hotels, Cars, Vacation Packages, Cruises, and so on. There are also a variety of 
useful utilities in the Travel Tools box on the left side of the page; the far right 
column contains sponsored travel deals. 

If you have a simple trip planned (no multiple-leg flights and you’re not too 
demanding about your hotel or rental car preferences), you can enter your 
travel information into the Build Your Own Trip form in the middle of the page. 
If you’d rather take advantage of all available reservation options, skip this 
form and go directly to the Flights, Hotels, or Cars tabs. 

However you choose to plan your trip, you’ll need to enter when you’re travel­
ing (your departure and return dates), how many people are traveling, and any 
special considerations you have for your trip. Armed with this information, 
Expedia will search for the flights (and rooms and cars) that best match your 
requirements. From there, finalizing your arrangements is as simple as clicking 
a few buttons and providing your credit card number. 

It’s a good idea to print out all your reservation confirmation information 
and take all these printouts to the airport with you. You’ll need proof of con­
firmation to pick up your tickets and to get through airport security. (You’ll 
also need this information in case you have to change your reservations— 
especially if you’re forced to switch airlines.) It also doesn’t hurt to call and 
confirm your reservations a day or two before you leave on your trip. That 
means calling the airline, and the hotel, and the car rental agency—not 
Expedia! By this point in time your reservations should be in the various 
companies’ systems, so they’re the places to call. (If nothing else, it’s worth a 
call just to make sure that the departure and arrival times haven’t changed.) 

insider 
insight 
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Secret #465: Not All Airlines Are◆	◆◆ Listed with Expedia 
Here’s something you probably don’t know. While most major airlines 
(American, Delta, United, and so on) are listed with Expedia, some smaller air­
lines aren’t. In particular, you won’t be able to use Expedia to make reservations 
on JetBlue, Southwest, and many other discount carriers. To make reservations 
on these airlines, you’ll have to go to their own Web sites. 

Secret #466: Restrict Your Search◆	◆◆ to Specific Airlines 
If you’re a frequent flyer on one or two specific airlines, you might want to 
restrict Expedia’s search to flights from those airlines. You can do this from the 
Search for Flights page. Scroll down to the Do You Have Any Preferences? sec­
tion, pull down the Airline list, and select those airlines you want to fly on. 

Secret #467: Book a Multileg Plane Trip◆◆◆
Want to fly from New York to San Francisco—with a stopover in Des Moines? 
Or maybe you want a multicity trip, with short flights from one city to the next? 
When your flight arrangements involve more than a simple round trip, you’ll 
need to activate Expedia’s multiple destinations feature. When you click the 
Flights tab to open the Search for Flights page, select the Multiple Destinations 
option at the top of the page. This displays a different Search for Flights page 
that lets you input multiple legs for your trip. Make your trip as complex as you 
want—Expedia can handle it! 

Secret #468: Display Flights Based on◆	◆◆ Departure or Arrival Time— 
Instead of Price 

When you search for flights on Expedia, you’ll most often get a long list of 
results to pick from. By default, these flights are listed in descending order of 
price with the lowest-priced flights first. Personally, I find it more convenient to 
list these flights by departure or arrival time—I know when I want to leave (or 
arrive), and this lets me more easily choose the flights that fit my schedule. 

To change the order in which flights are listed, check either the Departure Time 
or Arrival Time options in the Sort By section at the top of the results page. You 
can also choose to sort the listings by Shortest Flights first. 



55901X Ch19.qxd  1/12/04  6:58 PM  Page 364

� � � �364 Part IV: Secrets of Online Shopping and Services 

Secret #469: Tell Expedia Your Meal and◆◆◆ Seating Preferences 
Like to sit in a window seat? Require a vegetarian or Kosher meal? Then tell 
Expedia your preferences ahead of time so that your needs can be accommo-
dated—as best as possible, that is. 

The time to enter these preferences is before you make a reservation. Click the 
My Profile link at the top of the Expedia home page to open the Profile 
Overview page and then scroll down to the Travelers Associated with This 
Profile section. Your name should be listed; click the Flight, Hotel, or Car links 
to change the appropriate preferences. For example, when you edit your Flight 
preferences, you can choose a seating preference (aisle or window), special 
meals (child’s meal, low-fat, low-sodium, Kosher, and so on), whether you need 
special assistance at the gate, and so on. (You can also add profiles for addi­
tional travelers by clicking the Add a New Traveler link.) 

Secret #470: Pick a Specific Seat◆◆◆
Here’s a neat feature: When you make a reservation, Expedia lets you choose 
your specific seat for each leg of your flight, via the Seat Pinpointer. After 
you’ve made your flight selections and advanced to the Traveler Preferences 
page, scroll to the bottom of the page and click the Request Specific Seats link. 
This tool displays the seating layout for your specific plane, with reserved and 
available seats noted. All you have to do is click the seat you want, and it will be 
reserved in your name. If you don’t like any of the available seats, just back up 
through the process and choose another flight! 

The Seat Pinpointer isn’t available for all flights on all airlines.
caution 

Secret #471: Save an Itinerary—without◆◆◆ Making Reservations 
Expedia isn’t just for making reservations. You can also use the site to plan out 
trips in advance without any commitment to purchase on your part. All you 
have to do is work through the reservation process until you come to the Flight 
Details page. At this point you can choose to continue on and make your reser­
vations or save all the details up to this point in an online itinerary. When you 
scroll down to the bottom of the page and click the Save This Information in an 
Itinerary, Expedia saves your flight information for your future reference. 
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To retrieve a saved itinerary, click the My Trips link at the top of the Expedia 
home page. This displays the Saved Itineraries and Favorite Destinations page; 
click a specific trip to view the details. If you want, you can then choose to make 
reservations—or not. 

Secret #472: Discover What There Is to Do◆◆◆ at the Airport 
With today’s increased airport security, you’re advised to get to the airport well 
in advance of your scheduled departure time. But once you get past the security 
gate, what do you do with all that free time? 

Most airports have a lot of different shops, dining establishments, and other 
activities. Find out what’s available at any given airport with Expedia’s Stuck at 
the Airport guides. Just click the Airport Information link in the Traveler Tools 
section on Expedia’s home page to open the Airport Information page; pull down 
the Choose an Airport list in the Airport Guides section, select an airport, and 
click the Go button. Expedia provides detailed airport guides for more than 65 
major airports worldwide. Each guide includes information about the airport’s 
layout and amenities and can really help you get the most of a long layover. 

Secret #473: Check the Status of Any Flight◆◆◆
Worried about flight delays? Expedia provides up-to-the minute flight status 
information for flights on all major domestic and international airlines. Just 
click the Flight Status link in the Traveler Tools section of the Expedia home 
page; Expedia now displays the Flight Status page. Select an airline, then opt to 
search by either flight number or arrival/departure time. Click the Display 
Flight Status link to display the current status of the selected flight. 

Secret #474: Find a Hotel near a◆◆◆ Specific Location 
It’s easy enough to make hotel reservations on Expedia; just select the Hotels 
tab and enter the appropriate information. The best thing is, you can enter a 
specific address, and Expedia will locate all hotels near the address—and dis­
play them on an area map centered around the address you entered. This is 
great if you want a hotel near a company’s office, or if you know you’ll be 
spending a lot of time at a specific attraction. 

All you have to do is click the Search Near an Address link on the Hotels page. 
Enter an address (along with your check-in and check-out dates) and then click 
the Search button. Expedia will display a list of nearby hotels, listing the closest 
first. Click the Show on a Map link to display a map with these hotels pin­
pointed around your location. 
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Secret #475: Request a Particular Type◆◆◆ of Rental Car 
Reserving a rental car is equally easy— you can even specify what type of car 
you want to drive. Just select the Cars tab to display the Cars page, enter the 
city you’re going to, indicate when you want to pick up and drop off the car, and 
then select the class of car you’d like. The four main types (besides “no prefer­
ence”) are minivan, SUV, sports car, and convertible; you can select other types 
of vehicles by pulling down the Car Class list. 

Secret #476: Book an Entire Vacation at Once◆◆◆
In addition to offering discrete flight, hotel, and rental car reservations, Expedia 
also offers complete vacation packages. These specially priced trips are some of 
the best deals on the site; all you have to do is select the Vacation Packages tab 
and enter your travel preferences. Note, however, that vacation packages aren’t 
available for all locations—only for Expedia’s top destinations. 

Other vacation deals are available on Expedia’s Deals page. These are deals 
from travel packages as opposed to the assembled deals found on Expedia’s 
Vacation Packages page. The difference is that the packages on the Deals page 
are apt to be less flexible than Expedia’s Vacation Packages. Pricing, however, 
should get your attention. 

Secret #477: Have Expedia Notify You◆◆◆ of Travel Deals 
Want to know when there’s a good deal to a particular destination? Then sign 
up for Expedia’s Travel Deals e-mail. All you have to do is click the Get Deals 
via E-Mail link in the Traveler Tools section of Expedia’s home page. Expedia 
will then send you periodic e-mails containing the latest and greatest promo­
tions and offers. 

Secret #478: Let Expedia Help You Determine◆◆◆ Where You Want to Go 
Not sure where you want to go on your next vacation? Then let Expedia help 
you decide! 

Expedia offers a number of informative destination guides; just click the 
Destinations & Interests tab to see what’s available. This page includes informa­
tion on specific destinations as well as guides to special interest travel, such as 
beach travel, romantic travel, golf travel, and the like. Click a destination or 
type of travel to learn more. 
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Secret #479: Book a Cruise◆◆◆
If your idea of a great vacation is an ocean cruise, Expedia can help you out 
with cruises, as well. Click the Cruises tab to search for a variety of cruises; 
specify when you want to travel (and for how long), where you want to go, and 
a variety of other preferences. Expedia will return a list of matching cruises 
from all the major cruise lines. 

Secret #480: Check Out the Latest Travel◆◆◆ Alerts and Advisories 
When you’re traveling, it helps to keep up-to-date on the latest travel news, 
policy changes, and such. You can find out the latest information with Expedia’s 
Travel Alerts; just click the Travel Alerts link in the Traveler Tools section of the 
Expedia home page. This page also includes links to airline toll-free telephone 
numbers, tips and news from the Transportation Security Administration, State 
Department travel advisories, and the Department of Homeland Security’s 
Advisory System page. 

Secret #481: Convert Your Currency◆◆◆
Traveling outside the U.S.? Want to find out how many lira to the dollar or yen 
to the pound? Then use Expedia’s Currency Converter. Get there by clicking 
the Currency Converter link in the Traveler Tools section of the Expedia home 
page. Enter the number of units, which currency you’re converting from, and 
which currency you’re converting to. Click the Display the Results link to make 
the conversion. 

Secret #482: Find Out the Weather◆◆◆ Where You’re Going 
Want to know whether to pack a raincoat or a swimsuit? Then use Expedia to 
display the weather forecast for wherever you’re traveling. Click the Weather 
link in the Traveler Tools section of Expedia’s home page; this opens the 
Weather Forecast page. Click a region anywhere in the world or select a major 
U.S. city to display detailed weather conditions and forecast. 
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Secret #483: Get Maps and Driving Directions◆◆◆
It’s no surprise that Expedia offers mapping and driving directions as part of its 
list of travel services. You can access both from Expedia’s Maps page; click the 
Find a Map link to display a map of your travel destination or click the Get 
Driving Directions link if you intend to drive instead of fly. 

Secret #484: You Can Call Them If◆◆◆ You Have Problems 
Just because you made your reservations online doesn’t mean that you can’t 
talk to an actual human being. Expedia offers round-the-clock telephone sup­
port, which is especially useful if you’re stuck at an airport and need to change 
your reservations. Call them at 800-EXPEDIA (800-397-3342) or 404-728-8787. 

Secret #485: Check Out Other◆◆◆ Web Travel Sites 
I’ve been using Expedia for my travel reservations for a number of years now, 
but it’s not the only site I use. There are a number of travel sites on the Web, 
most of which function similarly to Expedia, but some of which sometimes offer 
different or better options and pricing. Since it often pays to shop around, you 
might want to check out the travel sites listed in Table 19-1, just to see what’s 
available. 

Table 19-1: Other Internet Travel Sites 

Site URL 

American Express Travel travel.americanexpress.com 

Arthur Frommer’s Budget Travel Online www.frommers.com 

CheapTickets.com www.cheaptickets.com 

HotWire www.hotwire.com 

OneTravel.com www.onetravel.com 

Orbitz www.orbitz.com 

Priceline www.priceline.com 

Qixo.com www.qixo.com 

TravelNow.com www.travelnow.com 

Travelocity www.travelocity.com 
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www.concierge.com
(www.fodors.com), Lonely Planet (www.lonelyplanet.com), and 

www.virtualtourist.com). 

insider 
insight 

Also useful are sites that offer travel guides and destination information. The 
best of these sites include Concierge.com ( ), Fodors 

VirtualTourist.com (

Summary 
Expedia is designed to handle all your travel needs. It’s nice to be able to search 
for flights and hotels anywhere in the world from the comfort of your personal 
computer. And remember—Expedia is a full-service travel agency. So if you 
have any problems, contact them, either via e-mail or phone. They’re there to 
help you—and to make sure you have a great trip! 
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Want to know how to get from here to there? Curious about the layout of a 
new city or neighborhood? Don’t want to lug around that old Rand 

McNally Road Atlas every time it’s time to take a trip? 

Then you’ll appreciate the detailed maps available at MapQuest, the Web’s 
most popular online mapping site. What’s really cool, though, are the services 
that MapQuest offers above and beyond basic maps—which you’ll learn about 
in this chapter. 

MapQuest at a Glance 
Most users never get beyond MapQuest’s home page (www.mapquest.com), 
shown in Figure 20-1. That’s because the home page lets you create basic maps 
by entering an address into the Get a U.S. Map section and then clicking the 
Get Map button. If that’s all you need to do, the home page is the place to do it. 
To get to all the cool stuff on the MapQuest site, however, you’ll need to click 
one of the navigation icons at the top of the home page. 

Figure 20-1: Create basic maps from the MapQuest home page. 

Secret #486: MapQuest Is More Than◆◆◆ a Web Site 
MapQuest is not your typical dot-com business. The company has been around 
long before the Internet—since 1967, to be exact, when it was founded as a 
division of R.R. Donnelley & Sons, one of the nation’s largest commercial print­
ers. Now a subsidiary of America Online, MapQuest offers online mapping and 
directions through its own site, via AOL, and to hundreds of other Web sites. 
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What most people don’t know is that the Web site is just part of what MapQuest 
does. In addition to its Internet mapping service, MapQuest creates custom 
mapping programs for textbooks, directories, travel guides, and other reference 
works. The company provides business-to-business mapping and routing solu­
tions to more than 1,400 major companies via its MapQuest Business Solutions 
division. In addition, the MapQuest Digital Mapping Services division provides 
digital and print cartographic products to the publishing industry. Learn more 
at the company’s parent Web site (www.oneworldmapping.com). 

Secret #487: Map a Specific Address,◆	◆◆ City, Zip Code, Area Code, 
Latitude/Longitude, or Airport 

There are many ways to create a map on MapQuest—of which only one is avail­
able from the home page. All the other options are available from the main 
Maps page, shown in Figure 20-2, which you access by clicking the Maps icon 
at the top of the MapQuest home page. 

Figure 20-2: Access more mapping options on the Maps page. 

All your mapping options are listed on the left side of the page. While the 
default mapping method is to enter a specific address, you can also create a 
map by entering the following: 

� Name of a nearby airport

� Zip code 

� City name

� Area code

� Latitude and longitude

� Coordinates from MapQuest’s printed road atlas
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This flexibility proves to be extremely useful. For example, if you want to dis­
play a map for an entire metropolitan area, use the City option. If you want to 
see just where a particular zip code lies, use the Zip Code option. If you want to 
find out where a person is calling from, use the Area Code option. It’s that easy. 

But that’s not all. Here are few more mapping secrets: 

�	 Map by intersection on the Address page by using the words “and” or 
“at,” or the ampersand (&) between street names. For example, to map 
the intersection of 42nd Street and Broadway, enter 42nd street and 
broadway. 

�	 Map an interstate or highway on the Address page by spelling out 
(completely) the words “interstate” or “highway.” For example, to map 
the whole of Interstate 65, enter interstate 65. 

�	 You can use the words “north,” “south,” “east,” and “west,” or the 
single-letter abbreviations (N, S, E, W)—but not the two-letter abbrevi­
ations “No.” and “So.” 

�	 You have to spell out the entire city name; you can’t use a city abbrevi­
ation. So New York City can’t be abbreviated NYC—you have to spell 
it out. 

Secret #488: Zoom In or Re-Center a Map◆◆◆
All MapQuest maps, like the one in Figure 20-3, are interactive. That means 
you’re not stuck with the map as originally displayed; you can manipulate the 
map to display exactly the area that you want—either by zooming in or by re-
centering the map. 

Figure 20-3: An interactive MapQuest map. 
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Zoom In 
There are two ways to zoom into a point on the map: 

�	 You can click the Zoom In option below the map, and then click your 
mouse on a point anywhere on the map. The map will zoom in to the 
point you clicked. 

�	 The second method is perhaps the better one: along the right side of 
the map are Zoom In and Zoom Out controls. You can click the + or – 
buttons to zoom in or out, or click any button in between to zoom to a 
particular level. Using these controls, you can not only zoom in but 
also zoom back out—which you can’t do with the point-and-click 
method. 

If you want to display a larger full-screen map, click the Big Map button at 
the top right of the map. 

insider 
insight 

Re-Center 
Sometimes you want to see the area just outside a given map—but don’t neces­
sarily want to zoom out the entire map. Instead you want to re-center the map. 
Again, there are two ways to do this. 

You can re-center via the point-and-clicking method by selecting the Re-Center 
option below the map. With this option selected, when you click a point on the 
map, the map will be redrawn, with your click point as the new center point. 

Another option is to use the North, East, South, and West controls along the 
sides of the map. Click the North control to pan the map north; use the East con­
trol to pan the map east; and so on. 

Secret #489: Customize a Map—or Add◆◆◆ a Second Location 
MapQuest offers several different ways to customize your maps. You access the 
Customize Map page, shown in Figure 20-4, by clicking the Customize Map 
link underneath any map you display. 

There are several options on the Customize Map page. These include the 
following: 

� Change the map’s title 
� Select a different map size 
� Select a different map style (color scheme) 
� Change the label and icon for the location that you mapped 

You can also add other locations to the map you created. Go back to the map 
page and click the Add a Location link underneath the map. Enter another 
address or location (and select a new icon), and it will then be indicated on the 
map you created alongside your original location. 
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Figure 20-4: Customize the way any map is displayed. 

Secret #490: E-Mail a Map to a Friend◆◆◆
When you create a map you’d like to share with someone else, MapQuest lets 
you e-mail that map to anyone over the Internet. Just click the E-Mail Map but­
ton above the map you created and follow the onscreen instructions to send it 
via e-mail. (If you’re e-mailing the map to multiple recipients, separate the 
addresses with spaces.) 

Secret #491: Access MapQuest Maps and◆◆◆ Directions from Your Cell Phone 
You can also access MapQuest maps and directions from any Web-enabled cell 
phone or PDA—which is great if you get lost when you’re on the go. Find out 
more (before you leave home) by going to www.mapquest.com/mobile/ and 
clicking either the Web Phones or PDA icon. From there you’ll find information 
for accessing MapQuest’s wireless Web site from all major cellular services. 
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Secret #492: Display an Aerial Photo◆◆◆ of Your Location 
Here’s a really cool feature: for many locations, MapQuest lets you display not 
only a normal map, but also an aerial photo of the area. All you have to do is 
click the Aerial Photo tab above your original map. As you can see in Figure 
20-5, you can zoom in and re-center this map just as you would a normal 
MapQuest map—as well as print or e-mail it to another user. Cool! 

MapQuest’s aerial photos are supplied by GlobeXplorer (www.globexplorer 
.com). Depending on the area, these photos are anywhere from several months 
to several years old. 

insider 
insight 

Figure 20-5: Use MapQuest to display aerial photos of your location. 

Secret #493: Find a Jiffy Lube near You◆◆◆
Okay, this is a sponsored feature, but it still shows the power of the MapQuest 
engine. When it’s time to get your oil changed, have MapQuest display a map 
of nearby Jiffy Lube locations by selecting the Jiffy Lube option on the Maps 
page. MapQuest will now overlay specific locations on the map it generates. 
(You can also use this feature to display Borders bookstores and Holiday Inn 
motels on your maps.) 
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Secret #494: Display Maps for Any City◆◆◆ in the World 
MapQuest doesn’t just map U.S. cities. It also offers detailed street-level maps 
for cities in 13 foreign countries: 

� Austria � Luxembourg 
� Belgium � Netherlands 
� Canada � Spain 
� Denmark � Sweden 
� France � Switzerland 
� Germany � United Kingdom 
� Italy 

In addition, MapQuest provides city-level (but not street-level) coverage 
throughout all other countries around the globe. So wherever you go, any­
where in the world, MapQuest has a map for you. 

MapQuest also offers three country-specific sites, for Germany 
(www.mapquest.de), France (www.mapquest.fr), and the United 
Kingdom (www.mapquest.co.uk). 

insider 
insight 

Secret #495: View World Atlas Maps◆◆◆
Speaking about global mapping, did you know that MapQuest offers a really cool 
online world atlas? Probably not; MapQuest keeps this a secret, for some reason, 
by not including a link to it from the MapQuest home page. You’ll need to point 
your browser to www.mapquest.com/atlas/, and you’ll see the World Atlas page 
shown in Figure 20-6. You can navigate to specific continent, country, state, ocean, 
or region maps from the links in the left column; by using the pull-down lists at the 
top right of the page; or by clicking on a country or region on the main map. 

Secret #496: Generate Turn-by-Turn◆◆◆ Driving Directions 
Even though it’s a big feature of the site, many users still don’t know that they 
can use MapQuest to generate driving directions to and from any address. 
These directions are fairly detailed, indicating every turn you need to make. 

You start by clicking the Driving Directions icon at the top of the Expedia home 
page. When the Driving Directions page shown in Figure 20-7 appears, enter 
the address you’re starting from and the address you’re going to and then click 
the Get Directions button. 
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Figure 20-6: MapQuest’s secret online world atlas. 

Figure 20-7: Use MapQuest to get driving directions to any location. 
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Secret #497: Fine-Tune Your Driving Directions◆◆◆
By default, MapQuest displays your driving directions as text instructions with 
a single large map at the bottom of the page. If you’d rather see maps for each 
step of the trip, click the Add Options button on the Driving Directions page to 
display the Routing Options page. Pull down the Display Directions As list and 
select Turn-by-Turn Maps with Text; your map will now be redisplayed as 
directed. 

You can also choose to have MapQuest generate a route that avoids toll roads or 
ferry lanes. Again, use the Routing Options page, and select the appropriate 
Avoid If Possible option. 

Secret #498: Let MapQuest Plan Your◆◆◆ Entire Road Trip 
Driving from one place to another involves more than just following a map. You 
also want to know what to see along the way and where to stop at night. 
Fortunately, you can use MapQuest to plan your entire road trip—including the 
rest areas along your route. 

Start by clicking the Road Trip Planner button at the top of the MapQuest home 
page. When the Road Trip Planner page appears, give your trip a name and 
then click either the One-Way or Round-Trip button. When the next page 
appears, enter detailed information about where you’re going. MapQuest now 
displays Your Route and What’s Nearby buttons. Use the former to access driv­
ing directions, a destination map, and rest areas for each segment of your trip; 
use the latter to display nearby attractions, entertainment, essential services 
(banks, dry cleaners, and so on), lodging, recreation, shopping, restaurants, and 
transit locations. It’s like having a travel planner inside your computer! 

Secret #499: Create Instant Maps with the◆◆◆ MapQuest Toolbar 
If you’re a frequent traveler, you’ll appreciate the ability to generate maps and 
driving directions directly from your Internet Explorer Web browser (Windows 
only; version 5.0 or higher required). The MapQuest Toolbar, shown in Figure 
20-8, lets you directly input an address and then jump to the MapQuest site to 
generate the map or driving directions. Click the Download the MapQuest 
Toolbar! link on the home page to download and install the software. 

Figure 20-8: Generate maps from your browser with the MapQuest Toolbar. 
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Secret #500: Add a Free Map Link◆◆◆ to Your Web Site 
MapQuest offers a variety of interactive maps you can display on your Web site. 
It charges for most of these maps (the fancy ones designed for business sites), 
but there is a way to include a free map on your personal Web site. 

Actually, you can’t display the map itself; you have to display a link to the map 
on the MapQuest site. You can find out how to do this by clicking the Maps for 
Your Site link on the MapQuest home page. When the Business Solutions page 
appears, click the LinkFree link. (The Solutions link takes you to the maps you 
have to pay for—starting at just $4,400!) Follow the instructions on this page to 
create a URL for a specific address and then insert the HTML code for that URL 
into your Web page code. 

Secret #501: There Are Lots of Other Maps◆◆◆ on the Web 
Road maps like those offered by MapQuest aren’t the only types of maps avail­
able on the Web. For example, the Subway Navigator (www.subwaynavigator 
.com) offers maps of more than 60 subway systems around the world, including 
most of the major subways in the U.S. For more comprehensive mass transit 
maps, go to Routes International (www.routesinternational.com) and click the 
City Transit Links link; this displays bus and subway routes for all major cities. 

If you’re traveling by train, try the Amtrak site (www.amtrak.com), which dis­
plays maps for all its routes. And if you’re traveling by bus, you can go to 
Greyhound’s Web site (www.greyhound.com) to view all their route maps 
online. 

There are also several sites that offer maps that can help you avoid traffic jams 
and bottlenecks caused by accidents and the typical summer road construction. 
For example, Rand McNally’s AccuTraffic site (www.accutraffic.com) routes 
you to the Department of Transportation pages of each individual state in the 
U.S.; from there, you can click the appropriate links to display information 
about road construction projects and traffic delays. And if your right foot gets a 
little heavy at times, go to the Speed Trap Exchange (www.speedtrap.org) to 
find radar speed traps by location, as submitted by alert users. 

Summary 
This completes our look at MapQuest—and marks the end of the book. I hope 
you enjoyed the 501 secrets included here, and found at least a few of them 
useful enough to employ on a regular basis. There’s a lot of cool stuff out there 
on the Web, especially at the major Web sites, if you only know about it. So now 
that you’re in on the secrets, you can take advantage of even more that these 
sites have to offer. 
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Does that make you smarter than everyone else on the Internet? Probably not. 
But, still, it’s gratifying to realize that you now know a bunch of stuff that few 
users are aware of. That might not make you smarter, but it definitely makes 
you more informed—and helps you be a more effective and more efficient 
Internet user. 

So keep this book next to your computer when you’re online—and keep on 
clicking! 
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Index


A 
ABCNews Web site, 227

About.com, 91

AccuTraffic (Rand McNally), 381

AccuWeather.com, 280

Active Sales Assistant, 343

address books


AOL, 79

importing from one application to


another, 32

Yahoo!, 7, 32


addresses, searching for

AOL, 81–82

Google, 145

Lycos, 102, 106–107

MSN, 67


advanced search operators

CNN.com, 214

eBay, 300

Excite, 93

Google, 10, 11


Advanced Search page

AllTheWeb, 165

AltaVista, 189

Amazon.com, 329

Google, 130–131

HotBot, 203–204

Lycos, 104–105

Yahoo!, 11

MSN, 64–65


Advanced Web Search page

AltaVista, 189

Yahoo!, 11


adventure travel, Web sites for, 244

air quality, 272

airline flight status, tracking, 217, 270, 365

airline reservations, online, 44, 114, 363–366

airport information, 217, 269–270, 365

Airport Network Web site, CNN.com, 217

Alchemist Skins Gallery, AllTheWeb, 166

alerts


breaking news

CNN.com, 226

Google, 148–149

Yahoo! Alerts, 53


daily pollen counts, Weather.com, 273

important tasks, AOL Alerts &


Reminders, 82


new products, Amazon.com, 337, 338

stocks, CBSMarketWatch, 255

travel advisories


Expedia, 367

Weather.com, 270


weather

Weather.com, 278

Yahoo! Alerts, 53


allergies, Weather.com, 2737

allintext: operator, Google, 127

allintitle: operator, Google, 127

allinurl: operator, Google, 127

AllTheWeb


Advanced FTP Files Search, 168–169

Advanced News Search, 167

Advanced Pictures Search, 167

Advanced Search page, 165

Advanced Video Search page, 168

Alchemist Skins Gallery, 166

audio files, 168

Boolean operators, 164–165

conversion calculator, 169, 192

convert: operator, 169

Customize Preferences option, 165,


166

customizing, 165–166


look and feel, 166

directory, 170

either/or searches, 165

evolution of, 162

exact phrase operator, 164

FAST and, 162

filesize: operator, 163

filetype: operator, 164

filters, 167, 168, 170

FTP search index, 168–169

and Google compared, 122, 162, 166,


170

include all words search, 164

keyboard shortcuts, 166

language: operator, 163

minus (-) operator, 164

News tab, 167

ownership of, 10, 162, 182, 199

Pictures tab, 167

queries, 167


continued 
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AllTheWeb (continued) More Precision link, 189 
as search engine for MP3 files, 190–191 

Excite, 91 NEAR operator, 184 
HotBot, 103 News tab, 191 
Lycos, 102 object: operator, 187 

search indexes, 162 Open Directory, 190 
searching OR operator, 184 

for audio files, 168 ownership of, 10, 162, 182, 199 
for an exact phrase, 164 precision searches, 189 
for files to download, 168–169 Prisma technology, 190 
for latest news, 167 Real Searches page, 193 
for pages of a certain size, 163 query features, 124, 184–185, 189 
for pages in a specific lan- search centers, 192 

guage, 163 as search engine for Lycos, 103 
for pictures, 167 search index, 9, 182 
for specific types of files, 164 searching 
a specific Web site, 162–163 for audio files, 190–191 
for videos, 168 using Boolean operators, 184, 
for a Web page URL or title, 163 189 

search results, narrowing, 166–167 complex Boolean expressions, 
site: operator, 162–163 184–185 
skins, 166 English-language pages only, 
units of measure, converting, 169 183 
URL Investigator feature, 169 for an exact phrase, 185 
url: operator, 163 for images, 190 
videos, 168 keywords in, 185, 186, 189 
Web pages indexed by, 122 for MP3 files, 190–191 
wildcards, 164 for news headlines, 191 

AltaVista for pages like a specific page, 
Advanced Search page, 189 186 
Advanced Web Search page, 189 for pages linking to a given 
anchor: operator, 186 page, 187 
AND operator, 184 for pages with a specific applet 
AND NOT operator, or object, 187 
applet: operator, 187 for pages with a specific image, 
audio files, 190–191 187 
Babel Fish translation engine, 183–184 for page’s title, text, or links, 
Boolean operators, 184–185, 189 186 
complex Boolean expressions, 184–185 punctuation and, 185 
conversion calculator, 192 shortcuts, 187–188 
convert shortcut, 191 in specific date or time range, 
Digital Equipment Corporation and, 189 

182 for specific Web site or domain 
domain: operator, 186 pages, 186, 193 
evolution of, 182 speed-up option, 182 
expanding a search, 190 U.S. sites only, 183 
Family Filter, 189 video files, 191 
Global Directory, 190 search results 
history of, 182 narrowing, 189 
home page, 182, 189, 190 personalizing, 188 

accessing other services from, related topics, 190 
192 Search Trends page, 193 

host: operator, 186 Text-Only Search, 182 
image: operator, 187 text: operator, 186 
Image Search, 190 toolbar, adding to Web browser, 192 
like: operator, 186 Translate link, 183 
link: operator, 187 units of measure, converting, 191 
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url: operator, 186

Video Search, 191

Webmaster Search, 193

wildcards, 185–186


Amazon Auctions, 341

Amazon.com


About You page, 336–337

Advanced Book Search page, 329–330

Advanced Search page, 329

Amazon Alerts, 337

Amazon Anywhere service, 329

Amazon Associates program, 340

Amazon Auctions, 341

Amazon Marketplace, 340–341

Amazon Merchants, 323

Amazon Standard Item Number


(ASIN), 331–332

AND operator, 331

best-selling items, 339

Boolean operators, 331

Cars store, 339

chats with other users, 341–342

checking on orders, 327–328

closeouts, 324

Coming Soon lists, 338

country-specific sites, 332–333

credit cards, handling of, 325

discussion boards, 342

Early Adopters page, 339

earning commissions, 340

e-cards, 326

e-mail alerts, 337, 338

e-mail notification of shipping, 328

evolution of, 320

fast delivery, 328

favorites lists and guides, creating,


334, 335–336

free shipping, 328

Friends & Favorites page, 322

gift certificates, 326, 340

gift registry, 336

gifts, wrapping and sending, 325, 326

Gift Wizard, 327

greeting cards, electronic, 326

Group My Items shipping option, 328

home page, 320–322

Improve Your Recommendations


page, 334

In-Store Pickup page, 326

I Want My Items Faster shipping


option, 328

jumping directly to any product list­


ing, 331–332

linking to personal Web site, 340

listening to music online, 337–338

Listmania Lists, 335

merchandise offered by, 320, 321–322


merchandise sources

Amazon Merchants, 323–324

distributors and manufacturers,


322–323

partner retailers, 323


Movie Showtimes page, 342

multiple-location shipments, 322

new product news, 338–339

1-Click ordering, 324–325

Outlet Store, 324

partner retailers, 322, 323, 326

payment options, 325

personal start page, 320–321

personal shopper, 333–334

picking up your order in person,


325–326

Power Search operators, 330–331

product categories, 321

product recommendations, fine-


tuning, 333–334

Pro-Merchant subscription, 341

Rate Items You Own section, 334

reading books online, 338

recommending items to other users,


335

restaurant menus, 343

reviews, writing and accessing, 333

Sales Rank number, 339

sales trends, 339

search results, sorting, 331

See More Stores tab, 322, 327

selling your own stuff, 340–341

shipping, 322, 328

shopping by cell phone, 329

So You’d Like to...guides, 335–336

special occasion reminders, 342

Super Saver shipping, 328

third-parties, reliance on, 322–324

Top Reviewers, 333

Top Sellers page, 339

URLs for product pages, 332

used merchandise, 324

What’s Your Advice? section, 335

wish list, 320, 336

Your Account link, 327

Your Store page, 333–334

zShops, 323, 341


Amazon Marketplace, 340–341

Amazon Merchants, 323

Amazon Standard Item Number (ASIN),


331–332

American Morning Quick News, CNN.com,


226

America Online. See AOL

American Express Travel, 368

AmericanGreetings.com, 85–86

Amtrak, 381
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Ancestry.com, 107

anchor: operator, AltaVista, 186

Andale Research, 304, 316

AND operators


AltaVista, 184

Amazon.com, 331

Excite, 92, 93

Microsoft.com, 286

MSN, 63,


AND NOT operators

AltaVista, 184

Microsoft.com, 286


Angelfire, 101, 115

Animation Express, 101

AOL


accessing from any Web browser,

76–77


address book, 79

Alerts & Reminders, 82

appointments, tracking and schedul­


ing, 82, 83

bring your own access (BYOA) plan,


77

Buddy Lists, 78

Calendar, 82, 83

chat rooms, 76, 84

customizing start page on the Web,


79–80

e-mail, retrieving from any PC, 79

E-mail Finder link, 81–82

filters, 86–87

free access to, 76

free features from Netscape Network


Web site, 87–88

Google as search provider, 81

greeting cards, 85–86

groups, 76, 85

home page

image search, 81

Instant Messenger, 28, 76, 78, 84

investments, tracking, 83

invitations, 85

local information and events, 81

message boards, 84, 85

Mail page, 76, 79

and MSN compared, 56

My AOL, 79–80

parental controls, 86–87

people search, 81–82

popularity of, 76

Premium Services, 77

reverse phone number lookup, 81

Search page, 81

searching, 76, 81

shopping, 76, 86

subscribing to, 77

users, 76


weather forecasts, 80

White Pages, link to, 81–82


AOL.com page, 76, 77

AOL Instant Messenger (AIM), 28, 76, 78, 84

applet: operator, 187

appointments, tracking and scheduling


AOL Calendar, 82, 83

Netscape Network, 88

Yahoo! Calendar, 31–32


Arthur Frommer’s Budget Travel Online, 368

Ask Jeeves


advanced search, 173

Ask Jeeves search on HotBot, 197

bookmarking sites, 174

Boolean operators, 173

children, 177–178

evolution of, 172

filters, 177

home page, 172, 175

Jeeves IQ page, 179

keyword shortcuts, 175

kid-friendly searches, 177–178

limitations of, 180

natural language processing technol­


ogy, 172

proprietary frame, removing, 174

queries


keywords, 172, 175

plain English, 172–173, 174

word order, 173


Refine Your Search section, 174

as search engine for Excite, 91

searching


for news, 175, 176

for pictures, 175

Teoma search index directly,


180

Search News page, 176

Search Pictures page, 175

Search Products page, 176–177

search results


Ask Jeeves Kids, 177–178

refining, 174

related results, 174


search trends, 179

shopping, 176–177

smart answers, 173

Sponsored Web Results, 174

study tools, 178–179

Teoma search index in, 172, 174

toolbar, adding to browser, 179–180

Top Searches icon, 179

type-specific searches, 175

warning page, offensive material, 177

Web directory, 173

Web results, 174


Ask Jeeves Kids, 177–179
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astrology, 37, 90

@Home Network, 90

a tu hora, 101

Auction Hawk, 316

AuctionHelper, 316

auctions, online


Amazon.com, 341

eBay, 295–318

ESPN.com (sports memorabilia), 242

management of, Web sites, 316

reserve price, 309

Yahoo! Auctions, 41


Auctionworks, 316

audio files


AllTheWeb, 168

AltaVista, 190–191

Lycos, 109

MIDI, 109

RealAudio, 109, 191

WAV, 109, 191

Windows Media, 191


auto loans. See loans

automatic word stemming, 64, 124

auto racing, Web sites, 244

auto sales


Amazon.com, 339

eBay Motors, 317

MSN Autos channel, 68–69

Yahoo! Autos, 42–43


AVI video format, 109, 168, 191


B 
Babel Fish translation engine, 183–184 
banking, online


Yahoo! Banking Center, 38

Yahoo! BillPay, 38


Bankrate.com, 262

baseball, Web sites, 244, 245

basketball, Web sites, 244, 245

Basketball Highway, 245

Bassmaster.com, 237

BBC News Web site, 227

bCentral Web site, 291

BigCharts, 262

bill paying, online


Yahoo! Bill Pay, 38

Yahoo! PayDirect, 39


BizRate.com, 343

Blog Builder, Lycos, 115

blogs, creating, Lycos, 115

boating, Web sites, 245

Boating America, 245

bookmarks


Ask Jeeves, 174

importing from Internet Explorer, 53

Yahoo! Bookmarks page, 7, 52–53


Boolean operators

AllTheWeb, 164–165

AltaVista, 184–185, 189

Amazon.com, 331

Ask Jeeves, 173

complex expressions, 184–185

Excite, 92–93

MSN, 63–64

Parentheses, use of, 184–185


Borders, and Amazon.com, 323

Boston Globe, online, 228

Bowl.com, 245

bowling, Web sites, 245

bring your own access (BYOA) plan, AOL, 77

Buddy Lists, AOL, 78

businesses, searching for


MSN Yellow Pages channel, 67

Yahoo! Yellow Pages, 24–25


business news. See financial information

and management


business services

bCentral, Microsoft.com, 291

links to, Yahoo! home page, 6

package tracking, Yahoo!, 50

Web page creation, Yahoo!, 50–52


Business 2.0 magazine, online, 220

Business Week, online, 229

BuyMusic, 359


C 
cache: operator, Google, 128

cached pages, Google, 128, 132

calendar


AOL, 82, 83

Netscape Network, 88

Yahoo! Calendar, 31–32


camping, Web sites, 245

career information and planning


MSN (Monster), 67

resumes, posting, 49, 67

Yahoo! HotJobs, 48–49


car rental, Expedia, 366

car shopping, Amazon.com, 339

CarPoint. See MSN, Autos channel

cars


racing, 244

renting, Expedia, 366

shopping for


Amazon.com, 339

eBay Motors, 317

MSN Autos channel, 68–69

Yahoo! Autos, 42–43


catalogs, online, 151

CBSMarketWatch


Ask the Taxman column, 261

charts, creating, 254–255


continued 
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CBSMarketWatch; charts, creating (continued)

Advanced chart, 254–255

Basic chart, 254


economic news, 256

expert commentary, 258

focus of, 248

foreign markets, 256

Front Page, 256

Fund Comparison tool, 259–260

getting started, 249

Global Markets page, 256

glossary, 249

The Guru’s Corner, 258

home loans, finding, 261

home page, 248


channels and sub-channels, 248

individual security performance,


tracking from, 251, 254

intraday quotes, delay in, 251

Investor Tools page, 250, 251

IPOs, news of, 256

Keyword Search link, 256

latest market news, 256

market advisors (links), 257

Market Overview page, 250

market performance, tracking, 250

message boards, 257

and MSN Money, compared, 71

mutual funds


choosing, 259–260 
obtaining a prospectus, 260


Mutual Funds page, 259

My Portfolios page, 252–253

Newsfinder, 256–257

newsletters, subscribing to, 249, 258

Newsletters and Research page, 258

online trading, 260

options quotes, 251–252

Portfolio Tracker, 253–254

Personal Finance Library, 249

personal finance tools, 261–262

personal portfolio


creating, 249

tracking, 252–253


Portfolio Tracker window, 253–254

Profile page, 257

researching companies and stocks,


257

retirement planning, 261

searching the Web for financial news


and information, 256–257 
specific industry performance, track­

ing, 250

stock alerts, 225

Stock Screener tool, 259

stock quotes and information, 249

stocks, finding, 259


subscription services, 249, 258

tax planning, 261

television and radio commentary,


258–259

terminology, 249

ticker symbol, 251

Today’s Rates page, 261

TV and Radio page, 258–259


CBSNews, Web site, 227

CBS SportsLine, Web site, 244

celebrity gossip


CNN.com, 216

Excite, 95

Lycos, 111–112


cell phone

accessing MapQuest from, 376

alerts sent to, 53, 226, 255

searching Google from, 156

shopping Amazon.com from, 329

weather forecasts on, 278, 279


ChannelAdvisor, 316

charts, creating 


BigCharts, 262

CBSMarketWatch, 254–255


chats

Amazon.com, 341–342

AOL, 76, 84

ESPN.com


with other sports fans, 238

with sports stars, 239


Microsoft.com, with product special­

ists, 287


Yahoo! Chat, 7, 27–28

Yahoo! Voice Chat, 28


CheapTickets.com, 368

Chicago Tribune, online, 228

children


safeguards for, 71–72

AllTheWeb, 170

AltaVista, 189

AOL, 86–87

Ask Jeeves, 177–178

Google, 136–137

KidzSafe Web Search, MSN, 71

Lycos, 105

Yahoo!, 18–19


youth sports, 245

Web sites for


Lycos Zone, 101, 113

MSN Kidz channel, 71–72

Yahooligans!, 7, 19–20


city guides

AOL (Digitalcity.com), 81

MSN City Guides channel, 67

Netscape Network, 88


CitySearch, 67

City Transit Links, 381
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click-on-demand audio/video clips, 
ESPN.com, 240–241


clip art, downloading, 290–291

CMGI, 182

CNBC, 66, 70

CNET News.com, 227

CNET Shopper, 343

CNN Airport Network, 217

CNN.com


advanced search operators, 214

Airport Network Web site, 217

American Morning Quick News, 226

archives, 213–214

Breaking News Alerts, 226

Business 2.0, online, 220

business reporting, 220

celebrity gossip, 216

cell phone news alerts, 226

CNN/Money, 219–220

CNNRadio, 223–224

Education section, 216

Entertainment section, 216

feature reporting, 215–216

foreign-language sites, 222–223

free services, 213

Health section, 216

home page, 212–213


accessing archives from, 214

Premium icon, 213

Special Reports button, 213


Inside Politics section, 215

international version, 220–222

Law section, 215

local-language sites, 223

Money section, 219–220

newspaper, by e-mail, 226

Offbeat News section, 216

old news stories, 214

partners, 216

political reporting and opinions, 215

Politics page, 213

Premium icon, 213

QuickCast, 225

radio, 223–224

reference information, 216

Research Department, 214

Research Request Form, 214

Science & Space section, 216

search engine used by, 214

Showbuzz section, 216

Special Reports section, 213

sports news, 218–219

stock quotes and information, 219–220

subscription services, 213

Technology section, 216

television, CNN 


broadcast personalities, con­

tacting, 225


program listings, 225 

program transcripts, 225


Time magazine, online, 220

topic-specific sections, 213

travel, 217

video clips, 224–225


CNN NewsPass, 224, 225

RealOne SuperPass, 224–225


Weather page, 217–218

Web-only newscast, 225

World section, 221–222


CNN.com International, 220–221, 222

CNN/Money, 219–220, 262

CNN NewsPass, 224, 225

CNN QuickCast, 225

CNNRadio, 223–224

college sports, 245

computer programs, adding Google to, 158

Concierge.com, 369

ConsumerReports.org, 69

contests, ESPN.com, 242

convert: operator, AllTheWeb, 169

Cool Running, 245

Corporate Information, 262

crawler-based programs, 9, 121. See also


Inktomi search engine 
credit cards, handling of, 


Amazon.com, 325

eBay, 310–311

Yahoo! Wallet, 41


cruises, 367

currency conversion, 217, 367

current events, MSN, 73–74. See also news


D 
daterange: operator, Google, 128

dating and matchmaking services


Match.com, 67

Matchmaker, 101

MSN Dating & Personals channel, 67

Yahoo! Personals, 23–24


dead Web pages, resurrecting, Google, 128

definitions, dictionary


Google, 151–153

Yahoo!, 15


DejaNews archive, 142

Denver Post, online, 228

deskbars


Google, 140, 159

Quick Search, HotBot, 205–207


desktop

receiving up-to-the-minute sports


scores on, 240

tracking stock portfolio on, 253–254

tracking weather on, 278–279


Desktop Links, 290
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Detach button, My Yahoo!, 18

Detroit Free Press, online, 228

Digital-Burn.com, 290

Digitalcity.com, 81

Digital Equipment Corporation (DEC), 182,


183

Direct Hit, 103

directory


AllTheWeb, 170

defined, 9

Google, 132, 133–134

HotBot, 200

LookSmart, 62, 91, 200

Open, 91, 103, 133–134, 170, 190, 200

and search index compared, 9

WhoWhere, 102

Yahoo!, 6, 9, 12, 62


discussion boards, Amazon.com, 342 See 
also message boards


Ditto image search engine, 93

Dogpile Newscrawler, 93

Dogpile search engine, 197

domain, searching for specific, Google, 126

domain: operator, AltaVista, 186

driving conditions, Weather.com, 271

driving directions, 368


CNN.com, 217

Expedia, 368

MapQuest, 378–380

MSN Maps & Directories channel, 69

Yahoo! Maps, 44–45


Drudge Report, 227

Dun and Bradstreet Million Dollar


Database, 262


E 
eBay


About Me Web page, 317

Add Pictures section, 308

Advanced Search tabs, 301

auction length, 296

auction management


Selling Manager tool, 314–315

third-party tools, 316


automatic notification of new search

matches, 302


auto sales on, 317

best day/time for auction, 304–305

bidding strategies, 303–304, 318

blocking bidders, 314

browsing, 300

buyers


blocking, 314

researching, 314


Buy It Now (BIN) feature, 309–310

Community page, 298


Completed Items search, 301, 304

Confirm Bid button, 303

Contact Customer Support page, 298

credit cards, accepting, 310–311

deadbeat bidders, 313–314

early bidding, 303

eBay Motors, 317

Email Daily Whenever There Are


New Items option, 302

ending an auction early, 312–313

Ending Auction page, 313

favorite searches, saving and repeat­


ing, 301–302

feedback rating, 314

final value fee, 296

fixed price, 309

getting answers and advice from


other users, 298

hard-to-find pages, negotiating, 297

help, contacting eBay, 297–298

hidden taffic counter, 309

home page, 296–297

HTML text editor, 306

item listings


adding colorful theme to, 
306–307


creating with HTML, 305–306

editing after auction start, 312

multiple items, 311

pictures on, 307–308

re-listing, 313

traffic counter, 308–309


Listing Designer tool, 307

managing auctions, 314–315

multiple auctions, 311–312

My eBay, 298–299


Bidding Watching page, 302

My Favorite Searches section,


302

tabs, 299


Navigation bar, 298, 300

Non-Paying Bidder Alert, 313

overview of, 296

PayPal, 311

personalizing, 298–299

Picture Pack, 308

proxy bidding, 302–303

refunds, 313

re-listing an unsold item, 313

research, importance of, 304

reserve price, 309

Reserve Price option, 309

Revise Item link, 312

Save This Search link, 302

Schedule to Start On option, 305

searching for an auction, 297

search operators, 300
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Search page, 300–301

sellers, researching, 314

Selling Manager Pro, 315

Selling Manager tool, 314–315

selling process, overview of, 296

Shipping Calculator option, 310

shipping costs, automatic calculation


of, 310

Site Map page, 297

sniping, 303–304

specific sale items, finding, 300–301


advanced search operators, 300

Advanced Search tab, 301

Search page, 300–301


subscription services, 243

third-party auction management


tools, 316

time delay starts, 305

toolbar, adding to Web browser,


317–318 
tracking personal auction activity, 

298–299 
traffic counter, adding to item listing, 

308–309 
Turbo Lister bulk-listing program, 

311–312

unsold items, relisting, 313

user comments, 314

watch auctions before bidding, 302

winning by pennies, 304

and Yahoo! Auctions compared, 41


eBay Motors, 317

education. See also study tools


MSN Learning & Research channel,

72


news, CNN.com, 216

Yahoo Education!, 48


either/or searches

AllTheWeb, 165

Google, 123


e-mail 
accounts 

AOL, retrieving from any PC, 
79


MSN, 59

Netscape Network, 88

Yahoo! Mail (free), 25–26

Yahoo!, listening to by phone,


26

Yahoo! Mail Plus (paid), 26


addresses 
finding on AOL, 81–82 
finding on Lycos, 106–107 

alerts

Amazon.com, 337, 338

CBS MarketWatch, 255


Expedia.com, 366

Weather.com, 278

Yahoo!, 53


newspaper, CNN.com, 226

sharing songs via, 357–358


employment. See career information and

planning; jobs listings


eMusic, 359

Encarta encyclopedia, Microsoft, 62, 72

entertainment. See also sports


books

Amazon.com, 320, 329–330

CNN.com, 216


celebrity gossip

CNN.com, 216

Excite, 94–95

Lycos, 111–112


fantasy sports

ESPN.com, 238

Yahoo! Sports Fantasy, 37


games of chance

Yahoo! Lottery Results, 36


general

MSN Entertainment channel,


72, 73

Netscape Network, 88

Yahoo! Entertainment, 34


horoscopes

Yahoo! Astrology, 37


movies

Amazon.com, 342

CNN.com, 216

MSN Entertainment channel,


73

Ticketmaster, 73

Yahoo! Movies, 36


music, online

download sites, 45–46, 108,


109, 346–359

radio, online


CBS MarketWatch, 258–259

CNN.com, 233–234

ESPN.com, 240–241

LAUNCHcast (Yahoo!), 46

LAUNCHcast Plus (Yahoo!), 46

MSN Radio Plus, 72

Napster, 347, 348, 353–354


restaurants 
Amazon.com, 343


tickets, 73

television


CNN.com, 94

Excite, 94

Yahoo! TV, 36


Entertainment Weekly, online, 229

ESPN Brasil, 243
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ESPN.com

and ABC sports, link to, 235

audio clips, listening to, 240

auctions on, 242

background and analysis on, 235

BottomLine software, 240

Chat link, 240

chats


among fans, 238 

with sports stars, 240


columnists, 236

contents of, 234–235

contests, 242

Daily Line link, 236

ESPNGamer, 238

ESPN Motion, 241

ESPNRadio, 240

ESPN Soccernet, 243

ESPN The Magazine, 235

EXPN, 236

extreme sports coverage, 236

Fantasy Games section, 238

fantasy sports coverage, 238–239

fitness, coverage of, 237

GameCasts, 237

Game Status tab,237

and Go network, 233–234

home page, 232–233

Insider accounts, 243

Intelligence link, 235

Lite version, 232

message boards, 239

and MSN network, 67, 233–234

opinions on, 236

Outdoors link, 237, 238

outdoor sports, coverage of, 237–238

Page 2 section, 236

partner sites, 235

radio, 240–241

shopping on, 242

Spanish-language, 243

Sports Business section, 236

sports covered by, 234–235

SportsNation page, 239

sports personalities featured on, 236

sports scores, 240

sports stars, chats with, 240

sports video games, 238

television listings, 242

Training Room section, 237

video clips, 241

video games, 238


ESPN Deportes, 243

ESPNGamer, 238

ESPN Mall, 242

ESPN Motion, 241

ESPNRadio Network, 240–241


Even More Yahoo! link, 6

exact phrase operators


AllTheWeb, 164

AltaVista, 185

Excite, 93

Google, 124

HotBot, 200

MSN, 64


Excite

advanced search operators, 93

AND operator, 92, 93

Boolean operators, 92–93

celebrity gossip, 95

Entertainment page, 95

evolution of, 90

exact phrase operators, 93

Excite Lite, 95, 96

home page, 90


personalizing, 95

meta-searching 


for news stories, 93

for photos, 93–94

sites used for, 91


Movies page, 95

My Excite page, 95, 97

My Way, 96, 97

search results


from multiple search engines, 91

paid listings in, 92


searching, 91

TV listings, 94


Excite Lite, 95, 96

Expedia


airlines listed on, 363

airports, information about, 365

booking airline flights


checking flight status, 365

choosing a specific seat, 364

entering meal and seating


preferences, 364

multileg trips, 363

restricting search, 363

saving an itinerary without


making a reservation, 364

sorting flights by arrival/depar-


ture time, 363

booking a cruise, 367

booking hotels, 365

booking a vacation package, 366

Build Your Own Trip form, 362

Currency Converter, 367

destination guides, 366

driving directions, 368

home page, 362

maps, 368

and MSN, 67

Multiple Destinations option, 363
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renting a car, 366

reservation confirmations, 362

Seat Pinpointer, 364

services offered by, 362

travel alerts and advisories, 367

travel deals, e-mail notifications of,


366

Traveler Preferences page, 364

Travel Tools section, 362, 367

trip planning, 362

weather, 367


expert advice, Google Answers page, 
137–138


EXPN, 236

extreme sports


online, 236

Web sites, 245


ExtremeSports.com, 245


F 
Fall Foliage Forecast, Weather.com, 271

Family Account, Yahoo!, 19

fantasy sports. See also sports


ESPN.com, 238

Yahoo! Fanstasy Sports, 37


Fast Image, 93

Fast News, 93

FAST news index, Lycos, 107

FAST search engine, 102, 162. See also


AllTheWeb 
files 

searching by specific type

AllTheWeb, 164

Google, 126


sharing, Yahoo!, 33

filesize: operator, AllTheWeb, 163

filetype: operator, AllTheWeb, 163

Filo, David, 4

filters. See also parental controls


AllTheWeb, 167, 168, 170

AltaVista, 189

AOL, 86–87

Ask Jeeves, 176, 177

Google, 136–137

HotBot, 201–203

Lycos, 105

MSN, 71

not supported by different search


engines, 203

Yahoo!, 18–19


financial information and management

articles, library of, CBSMarketWatch,


249

banking


Yahoo! Banking Center, 38


bill paying

Yahoo! Bill Pay, 38

Yahoo! PayDirect, 39


company information

Corporate Information, 262

Dun and Bradstreet Million


Dollar Database, 262

FreeEDGAR, 263

Hoover’s Online, 263

Multex Investor, 263

SEC EDGAR Database, 263


comprehensive financial information

CBS MarketWatch, 249

CNN.com, 220, 262

Motley Fool, 263

MSN MoneyCentral, 263

MSN Money channel, 70–71

PCQuote.com, 263

Quote.com, 101

Yahoo! Finance, 37–38, 263


charts, creating

BigCharts, 262

CBS MarketWatch, 254–255


dedicated Web sites, 262–263

expert commentary, CBS


MarketWatch, 258

financial news


CBS MarketWatch,256

CNN.com, 219–220

Google, 146

Yahoo! Finance, 37–38


financial Web sites, directory of, 263

insurance


Yahoo! Insurance Center, 38–39

loans


BankRate.com, 262

CBS MarketWatch, 261

MSN Money channel, 70–71

Yahoo! Loan Center, 39


message boards

CBS MarketWatch, 257

Raging Bull, 101


money transfer

Yahoo! PayDirect, 39


performance, industry/market, track­

ing


CBSMarketWatch, 250

personalized financial information


My Money link, MSN, 71

My Portfolio, AOL, 83

My Portfolio, CBS


MarketWatch, 252

My Yahoo!, 17–18, 38


stock portfolios, creating and 

managing


AOL, 83

Yahoo! Finance, 37–38


continued 
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financial information and management 
(continued) 

stock quotes

CBS MarketWatch, 251–252

CNN.com, 219–220

Google, 146


tax planning

CBS MarketWatch, 261

Yahoo! Tax Center, 39


terminology 
CBSMarketWatch, 249


Find Near You link, Yahoo! Yellow Pages, 25

FindWhat, 91, 92

fishing, Web sites, 245

The Fishing Network, 245

fitness


MSN Fitness & Recreation channel, 71

Training Room section, ESPN.com, 237


Focus Interactive, 90, 98

Fodors.com, 369

football, Web sites, 244

foreign-language sites


a tu hora, 101

CNN.com, 222–223

CNN en Espanol Radio, 224

Terra, 101


foreign markets, CBSMarketWatch, 256

FOXNews Web site, 227

FOXSports Web site, 244

FreeEDGAR, 263

Froogle, 149–150, 343


G 
games


ESPN.com, 238

Gamesville, Lycos, 101, 112–113

Microsoft.com, 287–288

MSN Games channel, 68

Yahoo! Games, 7, 46–47

Yahooligans!, 20

Zone.com, 68


games of chance

Gamesville, Lycos, 112–113

iWon, 98

Yahoo! Lottery Results, 36


Gamesville, 101, 112–113

Gaming Zone. See Zone.com

gardening, Weather.com, 274

GetSkinned.org, 290

Go.com portal, 233

GoGettem, 198

golf, Web sites, 244, 245

Golf Index, Weather.com, 271

GolfServ, 245

Go network, 233–234


Google 
adding to browser, 138–140


Browser Buttons, 138

Google Deskbar, 140

Google Toolbar, 138–140


adding Google search to personal 
Web site, 157–158


Advanced Catalog Search, 151

Advanced Froogle Search, 149–150

Advanced Groups Search, 143–144

Advanced Image Search, 141–142

Advanced News Search, 147–148

advanced search operators, 10, 11

Advanced Search page, 130–131


Date option, 128

allintext: operator, 127

allintitle: operator, 127

allinurl: operator, 127

Answers page, 137–138

as AOL search search engine, 81

Application Programming Interfaces


(APIs), 120, 158

ask anything, 154

automatic stemming, 124

browser buttons, 138, 139

cached pages, displaying, 128, 132

cache: operator, 128

as a calculator, 153–154

case sensitivity, 122–123

Catalogs, 151

children, 136–137

Compute, 159

conversions, 154

crawler software, 121

daterange: operator, 128

dead Web pages, viewing, 128

Deskbar, 140, 159

dictionary definitions, 151–152

display cached pages, 132

display 


in language other than English, 
135


more results per page, 136

related news stories, 131–132

similar pages, 132

street maps, 145–146


either/or search, 123

English-language site, 135

exact phrase, 124, 125

excluding words from results, 125

file types, 126

filters, 136

financial information, 146

foreign words and phrases, translation


of, 155–156

Froogle, 149–150

future developments at, 159
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Glossary, 152, 159

Google Directory, 132, 133–134

Google search on HotBot, 197

group: operator, 143

Groups, 142–144


accessing, 142

Advanced Groups Search,


143–144

searching newsgroups, 143


home page, 121

Advanced Search link, 130

Directory tab, 133


and HotBot, 103

I’m Feeling Lucky button, 122

Image Search, 12, 81, 140–141

inanchor: operator, 127

info: operator, 129

intext: operator, 127

intitle: operator, 127

inurl: operator, 127

Keyboard Shortcuts, 159

keywords, recognition of, 122, 123,


125

language


display, 135

search, 135

translation, 155–156


link: operator, 129

local sites, 135

main index, 132

maps, 145–146

mathematical equations, solving,


152–154

advanced calculations and con­


stants, 153–154

basic calculations, 153


minus (-) operator, 125

multiple, 123

new developments in, 159

News Alerts, 149

News Service, 146–148

news Web site, 227

open a new Results window, 136

Open Directory Project, 133–134

PageRank technology, 122, 133

personalizing search results, 134–136


displaying in a different lan­

guage, 135


displaying more results per

page, 136


filtering out offensive material,

136


opening a new results window,

136


searching in a different lan­

guage, 135


phonebook: operators, 145


phrase completion by, 124–125

plus (+)operator, 125

popularity of, 120

Preferences page, 134

queries, length of, 121

queries, subjects of, 158–159

related news stories, displaying,


131–132

related: operator, 129

resurrecting dead Web pages, 128

reverse phone number lookups, 145

SafeSearch Filtering, 136

searchbot software, 121

Search by Location, 159

as search engine for Excite, 91

search index, 9, 81

searching 


for addresses, 145

advanced, 130–131

back in time, 127–128

from cell phone or PDA, 156

dead Web pages, 128

with Froogle, 149

Google Directory, 134

government Web sites, 144

for information about a specific


URL, 129

in language other than English,


135

by location, 159

for names, 145

newsgroups, 143

online catalogs, 151

from other Web sites, 157

for pages that link to a specific


URL, 129

page titles, 127

for phone numbers, 145

for pictures, 140–142

for similar pages, 129

for specific domain, 126

for specific file types, 126

for specific Web site, 126

technology Web sites, 144

units of measure, converting,


154

university Web sites, 144

Usenet newsgroups, 142–144


search partnerships, 157

search results


bookmarking, 148

bypassing, 122

cached pages, 132

displaying more results per


page, 136

filtering out offensive material,


136

continued 
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Google, search results (continued)

getting more from, 131–132

Google Directory, 132, 133–134

high-ranked pages, 122

I’m Feeling Lucky Button, 122

language, switching, 135

opening a new results window,


136

personalizing, 134–136

ranking of, 122

related news stories, 131–132

search within a search, 132

similar pages, 132

targeted, 121–122


search trends and patterns, 158–159

services offered by, 120

Sets, 159

shopping, 149–151


Advanced Froogle Search,

149–150


online catalogs, 151

searching with Froogle, 149,


150

similar pages, displaying, 132

similar words, 123

site: operator, 126

size of, 122

solving mathematical equations,


152–154

spelling mistakes, handling of, 122

statistics concerning, 120

stemming, 124

stock quotes and information, 146

stocks: operator, 146

stop words, 125

Street Maps, 145–146

targeted results delivered by, 121–122

tilde (~) operator, 123

toolbar, 138–140

Translate tool, 155–156

usage of, non-U.S., 120

Usenet newsgroups, 142–144

Viewer, 159

Voice Search, 159

Web pages indexed by, 122

Webquotes, 159

White Pages directory, 145

whole-word wildcards, 124

wildcards, 124–125

and Yahoo!, relationship with, 9, 10


Google Labs, 149, 159

Google News, 227

Google Web Application Programming


Interfaces (APIs), 120, 159

Google Zeitgeist, 158

GORP, 245

go there now operator, 16


government Web sites, seaching, 144

greeting cards, online


Amazon.com, 326

AOL, 85–86

Yahoo! Greetings, 47–48


Greyhound, 381

group: operator, Google, 143

groups


defined, 30, 85

Google, 142–144

Groups@AOL, 85

Microsoft users, 287

Yahoo!Group, 30–31


gymnastics, Web sites, 245

Gymn-Forum.com, 245


H 
Hammer Tap, 316

Harper’s, online, 229

Headlines module, 18

health and wellness, 49. See also Fitness


CNN.com, 216

MSN Health channel, 68

WebMD, 68

Yahoo! Health, 7, 49


hiking, Web sites, 245

hockey, Web sites, 244, 245

home loans. See loans 

home page


AltaVista, 182, 189, 190, 192

Amazon.com, 320–322

Ask Jeeves, 172, 175

accessing other services from,


AltaVista, 192

AOL, 76, 79–80

CBS MarketWatch, 248

CNN.com, 212– 213

eBay, 296–297

ESPN.com, 232

Excite, 90, 95

Google, 121, 130, 133

HotBot, 196

Lycos, 100, 113

MapQuest, 372, 373

Microsoft.com, 282–283

MSN, 56–57, 59, 60

Napster, 347

personalizing, 17–18, 60, 79–80, 95,


113, 189

Weather.com, 266–267

Yahoo!, 5–6, 7


Hoover’s Online, 263

horoscopes


Excite, 90

Yahoo! Astrology, 37


host: operator, AltaVista, 186
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Advanced Search page, 203–204

Ask Jeeves search on, 197

calculator, 207

changing the look of, 204–205

custom filters, 201–202, 203

domain: operator, 201

evolution of, 196

Filter Preferences page, 201–202

Google search on, 197

home page, 196


accessing search engines from, 
196–197 

customizing, 204–205 
filtering searches from, 201–203 

HotBot Directory, 200

HotBot search engine, 199, 205–207

Inktomi search index, 199

instant messaging, 207

keyword operators, 201

linkdomain: operator, 201

Lycos search on, 197

meta-search functionality, 196–197

narrowing search to a specific


domain, 201

ownership of, 101, 103, 196

paid listings, 200

Quick Search Deskbar, 205–207


commands, 206–207 
installing, 205–206 
special features of, 206–207 

Result Preferences page, 204

as a search engine for Lycos, 103

search engines used by, 103, 196–197

search index, 9, 197

searching 


for exact phrasees, 200

fine-tuning the search, 203–204

for pages linking to a URL, 201

for page’s title, 201

from the Windows Taskbar,


205–207 
search results


customizing, 204

paid listings, 200

Top 10, 200


skins, 204–205

sponsored links, 200

title: operator, 201

Windows taskbar, searching from,


205–207

hotel reservations, Expedia, 365

HotJobs. See Yahoo! HotJobs

Hotmail, 59

HotWire, 368

HotWired site, 101

HTML, resources on, 306

htmlGEAR, 101


� � � Index 397 

I

IAC/InterActiveCorp, 362

IE browser. See Internet Explorer Web


browser

image: operator, 187

images, search for 


AltaVista, 190

AOL, 81

Google Image Search, 12, 81, 140–141

Yahoo!, 12


inanchor: operator, Google, 127

individual security performance, tracking,


CBSMarketWatch, 250, 254

info: operator, Google, 129

information tools, 34

InfoSpace, 67, 81, 88

InfoSports.net, 245

Inktomi search engine


evolution of, 199

and Google compared, 62

ownership of, 10, 162, 199–200

as search engine for Excite, 91

as search index for HotBot, 103, 199

as search index for MSN, 62


insider accounts, ESPN.com, 243

instant messaging


AOL Instant Messenger (AIM), 28, 76,

78, 84


HotBot, 207

Netscape Network, 88

Windows Messenger, 28

Yahoo! Messenger, 28–29


Insurance, online 
Yahoo! Insurance Center, 38–39


Intellicast.com, 280

international news, CNN.com, 220–222

international sites


Yahoo!, 6, 21–22 
Internet Explorer Web browser 

adding toolbar to

AltaVista, 192

Ask Jeeves, 179–180

eBay, 317–318

Google, 138–140

Yahoo! Companion, 16


importing bookmarks into Yahoo!, 53

and MSN Explorer, 58, 59


Internet Movie Database, 111

Internet portals


AOL, 75–88

Excite, 89–98

Lycos, 99–116

MSN, 55–74

Yahoo!, 3–53


Internet search engines 
AltaVista, 181–193 
AllTheWeb, 161–170 

continued 
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Internet search engines (continued) 
Ask Jeeves, 171–180 
Google, 119–160 
HotBot, 195–207 

Internet Service Provider (ISP), 58

intext: operator, Google, 127

intitle: operator, Google, 127

inurl: operator, Google, 127

Invertia.com, 101

investment newsletters, CBSMarketWatch,


investments, tracking online

AOL, 83

CBS MarketWatch, 248–262

Netscape Network, 88


InvestorLinks, 263

invitations, online, 85

iPod music player, 355, 356

iTunes, 45, 348, 356, 358–359

iWon, 98


J 
Jobs listings


MSN (Monster), 67

Yahoo! HotJobs, 48–49


Julian dates

calculating, 128

daterange: operators, Google, 128


K 
KaZaA network, 108

keywords


AltaVista, 185, 186, 189

Ask Jeeves, 172, 175

automatic AND between, Google, 125

Google recognition of, 122, 123, 125

multiple, 123

queries using, 172

Yahoo!, 10, 13–16


define, 15

go there now operator, 16

map, 14–15

news, 14

weather, 13


Kids Passport, MSN, 59

KidzSafe Web Search, MSN, 71–72

Kinsley, Michael, 74


language: operator, AllTheWeb, 163

language other than English


display, Google, 135

search, Google, 135


language translation 
AltaVista, 183–184 
Babel Fish translation engine, 183–184 
Google, 155–156 

LAUNCH, Yahoo!, 45–46

LAUNCHcast, Yahoo!, 46

LAUNCHcast Plus, Yahoo!, 46

The Leaderboard, Yahoo!, 52

like: operator, Alta Vista, 186

link: operator


AltaVista, 187

Google, 129


Listmania Lists, Amazon.com, 335

loans


auto

Yahoo Loan Center!, 39


home

CBSMarketWatch, 261

Yahoo! Loan Center, 39


local information and events, 81

local weather forecasts


AOL, 80

Weather.com, 267–268


local sites

AOL, 81

MSN, City Guides channel, 67

Yahoo!, 21


Lonely Planet.com, 369

LookSmart directory, 62, 91, 200

Los Angeles Times, online, 228

lottery results. See games of chance

Lycos


Advanced Search page, 104–105

Ancestry Search link, 107

and AllTheWeb, 102

audio files, 109

Blog Builder, 115

Build a Web site link, 115

celebrity gossip, 111

children, 101, 113

Entertainment page, 111

evolution of, 100

FAST news index, 107

FAST search engine, 102

filters, 105

games, 112–113

home page, 100


personalizing, 100, 114

initial search results, 102

Lycos 50, 116

Lycos search on HotBot, 197

Mail, 100

movie clips, 111

movie listings, 111

Multimedia Search page, 109

Music page, 108–109, 112

music videos, 110–111


L 
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My Lycos, 100, 114

Need a Second Opinion section, 103

News, 107

parental controls, 105, 109

personalizing, 100, 114

pictures, 110

popular searches on, 116

related sites, 100–102

Rhapsody subscription music service,


108, 109, 350, 359

SearchGuard technology, 105

searching 


for e-mail addresses, 106

expanding the search, 102–103

fine-tuning the search, 104–105

for music files to download,


108–109

for people, 106–107

for pictures, 110

SearchGuard technology, 105

search providers, 102–103

search results, paid listings, 102

Sidesearch pane, 104


search trends, 116

shopping, 105–106

Sidesearch pane, 104

song lyrics, 112

supermodels, 112

Terra Lycos Network, 100–102

travel services, 114

video files, 109

Web Directory option, 103

Web Results, 102

White Pages, 106–107

WhoWhere page, 106–107


Lycos Zone, 101, 113


M 
magazines, online 


Slate, 73–74

web sites, 228


Major League Baseball, Web site, 244

Major League Soccer, Web site, 244

Mamma, 198

MapBlast, 145

MapQuest, 44, 145


accessing maps and directions from

cell phone, 376


adding a second location to a map,

375–376


adding a free map link to personal

Web site, 381


aerial photos, displaying, 377

and AOL, relationship to, 373

Big Map button, 375

country-specific sites, 378

customizing a map, 375–376


driving directions

fine-tuning, 380

turn-by-turn, 378, 379


e-mailing a map to a friend, 376

evolution of, 372–373

home page, 372


creating a map from, 373

instant maps, creating with


MapQuest Toolbar, 380

Jiffy Lube option, 377

mapping options, 373–374

non-U.S. city street maps, 378

re-centering a map, 374, 375

Road Trip Planner button, 380

services provided by, 372–373

world atlas maps, 378, 379

zooming in on a map, 374, 375


maps, online

AccuTraffic (Rand McNally), 381

Amtrak, 381

City Transit Link, 381

CNN.com, 217

Expedia, 368

Google, 145–146

Greyhound, 381

keyword search for, Yahoo!, 14–15

MapBlast, 146

MapQuest, 146, 371–382

MSN Maps & Directories channel, 69

Routes International, 381

Speed Trap Exchange, 381

Subway Navigator, 381

weather, Weather.com, 276

web sites for, 381

Yahoo! Maps, 44–45, 146


market news, CBSMarketWatch, 256

MarketWatch. See CBS MarketWatch

Marshall Field’s, and Amazon.com, 323

Match.com, 67

Matchmaker, 101

matchmaking services. See dating and


matchmaking services

mathematical equations, solving, Google,


152–154

Mature Content Filter, Yahoo!, 18–19

Member Directory, Yahoo!, 23

message boards, 29–30


AOL, 84, 85

CBSMarketWatch, 257

ESPN.com, 239

Napster 2.0, 358

Yahoo!, 29–30


message thread, 29, 30

messaging


AOL Instant Messenger (AIM), 28, 78

Windows Messenger, 28

Yahoo! Messenger, 28–29
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MetaCrawler, 198

meta-searchers


Dogpile, 197

GoGettem, 198

Mamma, 198

MetaCrawler, 198

Search.com., 198


meta-searching, 197–198

defined, 91

on Excite, 91, 198


for news stories, 93

for photos, 93–94


on HotBot, 196–197

Miami Herald, online, 228

Microsoft.com


add-ins, downloading, 290–291

AND NOT operator, 286

bCentral site, 291

Boolean operators, 286

buying Microsoft products online,


288–289

clip art, downloading, 290–291

country-specific sites, 292

exploring other Microsoft web sites,


292

Find a Community link, 292

Games Studios site, 287–288

Help and Support page, 286, 287

home page, 282–283

Knowledge Base, 285–286

Microsoft Office, downloads available


to, 290–291

Microsoft research, 291–292

Microsoft Technical Communities


page, 287

music and media, 288

new developments, 291–292

popularity of, 282

Product and Technology Catalog,


288–289

Product Families section, 282

product specialists, online chats with,


287

Service Packs, 284–285

small business services, 291

software problems, answers to,


285–286

technical support, contacting, 286

templates, downloading, 290–291

Tweak UI program, 289–290

to update all Microsoft software,


284–285

to update Windows, 283–284

Web-based newsgroups, 287

Windows Desktop Themes from other


sites, downloading, 290


Windows PowerToys, downloading,

289–290


Worldwide link, 292

Microsoft Developer’s Network (MSDN), 292

Microsoft Encarta encyclopedia, 62, 72

Microsoft Network. See MSN

Microsoft Office Online site, 290

Microsoft Outlook, importing personal data


from, 32

Microsoft Passport, 59

Microsoft Research Web site, 291–292

MIDI audio files, 109

Minneapolis Star Tribune, online, 228

minus (-) operators


AllTheWeb, 164

Google search, 125

MSN search, 63


modules, My Yahoo!, 18

Money magazine, 219

money transfer


Yahoo! PayDirect, 39

Monster database, 67

Motley Fool, 263

movies


clips

Lycos, 111


reviews

Internet Movie Database, 111

Lycos, 111

Yahoo!, 36


showtimes, local

Amazon.com, 342

Excite, 95

Lycos, 111

Yahoo!, 36


tickets

Excite, 95


MPEG video format, 109, 168, 191

MP3 music files


AltaVista, 190–191

downloading on Lycos, 108–109

Sonique media player, 101


MSN

Advanced Search page, 64–65

AND operator, 63

automatic word stemming, 64

Autos channel, 68–69

Boolean operators, 63–64

Careers channel, 67

City Guides channel, 67

Citysearch, 67

content partners, 66–68

Dating & Personals channel, 67

e-mail accounts, 59

Entertainment channel, 72, 73

ESPN and, 67, 233–234

Expedia, 67
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Explorer Popular Topics, 62 
function of, 58–59 Sponsored Sites, 62 
shortcut links, 58 Web Directory Sites, 62 

Featured Sites, search results, 62 Web Pages, 62 
financial management tools, 70–71 Shopping channel, 56, 69–70 
Fitness & Recreation channel, 71 Slate online magazine, 73–74 
Games channel, 68 Sponsored Sites, search results, 62 
Health channel, 68 sports news, 67 
home page, 56–57 SuperPages.com, 67 

channels, 57, 59 Ticketmaster, 68, 73 
layout of, 56–57 travel services, 67 
links, 56 Web Directory Sites, search results, 62 
personalizing, 60 WebMD, 68 
Web searches from, 57 Web Pages, search results, 62 

Hotmail, 56, 59 White Pages channel, 67 
InfoSpace, 67 wildcards, 64 
Internet access, 57 Women channel, 71 
Kids Passport, 59 Yellow Pages channel, 67 
Kidz channel, 71–72 Zone.com, 68 
Learning & Research channel, 72 MSNBC, 66, 227 
LookSmart directory, 62, 91, 200 MSN Messenger. See Windows Messenger 
Maps & Directories channel, 69 MSN MoneyCentral, 263 
Match.com, 67 Multex Investory, 263 
Microsoft Passport, 59 multiple-engine searching. See meta-
minus (-) operator, 63 searching 
Money channel, 56, 70–71 multiple operators, MSN, 63–64 
Monster, database 67 multiple OR operators, Google, 123 
MSNBC, 66 music, online 
My MSN, 56, 60 download sites 
My Weather page, 276–277 BuyMusic, 359 
News channel, 66 eMusic, 359 
People & Chat channel, 56 iTunes, 45, 358–359 
personalizing, 60 LAUNCH (Yahoo!), 45–46 
Photos channel, 70 Musicmatch Downloads, 359 
plus (+) operator, 63 Napster 2.0, 45, 108, 346–358 
popularity of, 56 Rhapsody, 108, 109, 350, 359 
Popular Topics, search results, 62 listening to, Amazon.com, 337–338 
portal, free accessibility to, 57–58, 59 peer-to-peer file-swapping, 108, 346 
Quick Links page, 59–60 song lyrics, 112 
Radio Plus, 72 Musicmatch Downloads, 359 
searching on music videos 

Advanced Search page, 64–65 Lycos, 110–111 
AND operator, 63 Napster 2.0, 358 
automatic word stemming, 64 mutual funds 
Boolean operators, 63–64 finding, 259–260 
exact phrase search, 64 obtaining a prospectus, 260 
minus (-) operator, 63 My AOL, 79–80 
multiple operators, stringing My-Cast, 280 

together, 63–64 My eBay, 298–299 
NOT operator, 63 My Excite, 95, 97 
OR operator, 63 My Lycos, 100, 114 
plus (+) operator, 63 My Money link, MSN Money channel, 71 
search results, 61–62 My MSN, 60 
wildcards, 64 My Netscape, 88 

Search page, 57 My Portfolios Page, CBS MarketWatch, 252 
search results, 61–62 MySimon shopping Web site, 343 

Featured Sites, 62 My Way, 96, 97 
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My Yahoo!

accessing from home page, 6

adding financial information to, 38

color schemes, 18

creating, 17–18

Detach button, 18

layout, 18

modules, customizing, 18

URL, 7


N 
Napster Player, 355–356

Napster Radio, 347, 348, 353–354

Napster 2.0


billing policy, 346

Browse page, 347,349

browsing for music, 346, 349–350

browsing other members’ music col­


lections, 356–357

building a playlist, 350–351

building a personal radio station, 354

built-in music player, 352–353

Buy Album button, 346

Buy Only button, 346, 353

Buy Track button, 346

CDs 


burning, 354–355

custom labels, creating, 355

quality of, 355


with dial-up connections, 347

evolution of, 346

file sharing, 357–358

home page, 347

importing personal music collection


into, 351–352

Library page, 347

live listening options


Napster Radio, 353–354, 358

streaming real-time music,


352–353

and Lycos music service compared,


108

membership (free), 346

message boards, 358

mix tapes


inserts and labels for, 351

listening to and creating, 351


music videos, 358

Napster Label Creator, 355

Napster Player, transferring music to,


355–356

Napster Radio, 347, 348, 353–354, 358


customizing, 354

pay-as-you go option, 346,348

popularity of, 45

Premium membership, 346, 347, 353


preparation for using, 346

searching


browsing for music, 349–350

searching for tracks, 350


search results, 350

services offered by, 347

sharing songs via e-mail, 357–358

subscription services, 346

transferring music to portable music


player, 355–356

NASCAR, Web site, 244

National Basketball Association, Web site,


244

National Football League, Web site, 244

National Hockey League, Web site, 244

national parks, weather, 271

National Review, online, 229

natural language processing technology, 172

natural language search, word order in, 173

NBC, 66

NBC Sports Web site, 244

NEAR operator, 184

.NET Passport. See Microsoft Passport

Netscape browser, accessing MSN Explorer


from, 59

Netscape Communications Corporation, 5

Netscape Network Web site


Calendar, 88

city guides, 88

entertainment, 88

free AOL features available from,


87–88

Google Web searching, 88

Instant Messenger, 88

investments, tracking of, 88

Mail, 88

My Netscape page, 87, 88

news, 88

shopping, 88

sports, 88

weather, 88

Web searching, 88

White Pages, 88

Yellow Pages, 88


The New Republic, online, 229

news


AllTheWeb, 167

AltaVista, 191

Ask Jeeves, 175, 176

display related stories, Google,


131–132

Dogpile Newscrawler, 93

Drudge Report, 227

Excite, meta-searching for, 93

Fast News, 93

Fast news index, 107

general news Web sites, 227
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Google Advanced News Search, 
147–148


Google News Service, 146–148

local media Web sites, list of, 228

Lycos News, 107

magazine Web sites, 228–229

MSN, 66

MSNBC, 66

Netscape Network, 88

newspaper Web sites, 227–228

Yahoo!, 6, 14, 34, 35


news alerts

CNN.com, 226

Google, 148–149

Yahoo! Alerts, 53


news anchors, contacting, CNN.com, 225

newsgroups, Microsoft users, 287

Newslink, 228

Newspapers, Web sites, 227–228

Newsweek, online, 66, 229

New York Times, online, 228

NOAA, 280

non-Boolean operators, MSN search, 63

NOT operators


Excite, 92, 93

Microsoft.com, 286

MSN search, 63


O 
object: operator, AltaVista, 187

Offbeat News, CNN.com, 216

offensive content, blocking


AllTheWeb, 167, 168, 170

AltaVista, 189

Ask Jeeves, 177

Google, 136

HotBot, 202

Lycos, 105, 109

Mature Content Filter, Yahoo!, 18–19


Office Depot, and Amazon.com, 323

office templates, downloading, 290–291

OneTravel.com, 368

Online news and information sites


CBS MarketWatch, 247–263 
CCN.com, 211–229 
ESPN.com, 231–245 
Microsoft.com, 281–292 
Weather.com, 264–280 

Online shopping and services sites 
Amazon.com, 319–343 
eBay, 295–318 
Expedia, 361–369 
MapQuest, 371–382 
Napster 2.0, 345–360 

OnTheSnow.com, 245


Open Directory Project

AltaVista, 190

Excite, 91

Google, 133–134, 170

ownership of, 200

Lycos, 103


operators

advanced search, 10, 11, 93, 214, 300

allintext:, Google, 127

allintitle:, Google, 127

allinurl:, Google, 127

anchor:, AltaVista, 186

AND, 63, 92, 93, 184, 286, 331

AND NOT, 184, 286

applet:, AltaVista, 187

Boolean, 63–63, 92–93, 164–165, 173,


184–185, 286, 331

cache:, Google, 128

convert:, AllTheWeb, 169

daterange: Google, 128

domain:, AltaVista, 186

eBay search, 300

exact phrase


AltaVista, 185

AllTheWeb, 164

Excite, 93

Google, 124

HotBot, 200

MSN, 64


filesize:, AllTheWeb, 163

filetype:, AllTheWeb, 164

go there now, 16

group:, Google, 143

host: Alta Vista, 186

image:, AltaVista, 187

info:, Google, 129

language:, AllTheWeb, 163

like:, AltaVista, 186

link:


AltaVista, 187

Google, 129


minus (-) operators, 63, 125, 164

multiple, MSN search, 63–64

multiple OR, Google, 123

NEAR, 184

non-Boolean, 63

NOT, 63, 92, 93, 331

object:, AltaVista, 187

OR, 63, 92, 93, 184, 286, 331

phonebook:, Google, 145

plus (+) operators, 63, 125

related:, Google, 129

site:, AllTheWeb, 162–163

text:, AltaVista, 186

tilde (~), 123


continued 
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operators (continued) 
url:


AllTheWeb, 163

AltaVista, 186


Opera browser, accessing MSN Explorer 
from, 59


options quotes, CBSMarketWatch, 251–252

OR operators


AltaVista, 184

Amazon.com, 331

Excite, 92, 93

Microsoft.com, 286

MSN search, 63


Orbitz, 114, 368

outdoor sports, online, 237–238

Overture, 91, 92, 102, 103, 162, 182


P 
packages, tracking 

Yahoo! Small Business Postal Center, 
50


page titles, searching for, Google, 127

PageRank technology, Google, 122

paid listings, search results


Ask Jeeves, 174

Excite, 92

FindWhat, 92

HotBot, 200

Lycos, 102

Overture, 92

Sprinks, 92


parental controls

AltaVista, 189

AOL, 86–87

Ask Jeeves, 177

Google SafeSearch filter, 136–137

Lycos, 105, 109

MSN, 59, 71

Yahoo!, 18–19


participatory sports, 245

Passport, MSN, 59

password


MSN, 59

Yahoo!, 19, 26, 31


PayPal, 311

PCQuote, com, 263

PDAs


downloading maps to, 69

synchronizing online addresss books,


32

synchronizing online calendars, 31

searching Google from, 156

weather alerts, 278


peer-to-peer file-swapping networks, 108,

346


people, searching for

AOL, 81–82

Google, 145

MSN, White Pages channel, 67

WhoWhere site, Lycos, 106–107

Yahoo!, 22–24


People magazine, online, 229

personal portfolio


AOL, 83

CBSMarketWatch, 252–253


personals

MSN, 67

Yahoo! Personals, 23–24


pets 
adoption


Petfinder, 49

Yahoo Classifieds, 7. 41–42, 49


care and feeding of 
Yahoo! Pets, 8, 49–50


phonebook: operators, Google, 145

phone numbers, searching for


Google, 145

MSN White Pages channel, 67

reverse lookups, 67, 145


photos

AllTheWeb, 167

Ask Jeeves, 175

in eBay listings, 307–308

Excite, meta-searching for, 93–94

filters, AllTheWeb, 167

printing


MSN Photos channel, 70

Yahoo!, 33–34


searching for

Google Advanced Image


Search, 141–142

Google Image Search, 140–141

Lycos, 110


sharing

MSN Photos channel, 70

Yahoo!, 33


plain-English queries, Ask Jeeves, 172–173

play-by-play game coverage, online, 237

Play Sports link, MSN, 71

plus (+) operators


Google, 125

MSN search, 63


politics, CNN.com, 215

portfolio module, 18

Portfolio Tracker, CBSMarketWatch, 253–254

premium services, links to, 6

PriceGrammer.com, 176

Priceline, 368

Prisma technology, AltaVista, 190

Professional Golfer’s Association, Web site, 244

professional sports, 245

Pro-Merchants, Amazon.com, 341




55901X Index.qxd  1/12/04  6:59 PM  Page 405

�� � � Index 405 

Q 
queries


keywords, 172

plain-English, 172–173

word order and, 173


Qixo.com, 368

Quick Links page, MSN, 60

Quick Search Deskbar, HotBot, 205–207

QuickTime video format, 109, 191

Quote.com, 101


R 
radio, online


CBSMarketWatch,, 258–259

CNN.com, 223–224

ESPN.com, 240–241

LAUNCHcast (Yahoo!), 46

LAUNCHcast Plus (Yahoo!), 46

MSN Radio Plus, 72

Napster, 347, 348, 353–354, 358


Raging Bull, 101

RealAudio audio files, 109, 191

RealOne SuperPass, CNN.com, 224–225

RealPlayer, 224, 259

RealVideo video format, 109, 191, 224, 279

reference tools


Ask Jeeves Kids, 178–179

CNN.com, 216

dictionary definitions, Google,


151–152

Google Glossary, 152

Microsoft Encarta encyclopedia, 62,


72, 178

Yahoo!, 15, 25


refined search, Ask Jeeves, 174

related: operator, Google, 129

Remove Frames, Ask Jeeves, 174

research tools


CNN.com Research Department, 214

MSN Learning & Research channel,


72

restaurant menus, Amazon.com, 343

resumes, posting online, 49, 67

retirement planning, CBSMarketWatch, 261

Reuters News Online, 227

reverse phone number lookups


AOL, 81

Google, 145

MSN, 67


Rhapsody subscription music service, 108,

109, 350, 359


Routes International, 381

Rumbo, 101

running (track and field), Web sites, 245


S 
SafeSearch Filtering, Google, 136–137

Samsung Napster Player, 355–356

San Francisco Chronicle, online, 228

search box, Yahoo!, 6


adding to personal Web page, 52

searching for business from, 25

shortcuts for using, 8–9


search button, adding to personal Web 
page, 52


Search.com, 198

search engines, third-party, 9, 10

Search for Images page, 12

SearchGuard technology, Lycos, 105

Search Hippo, 91

search index, and directory compared, 9

search trends and patterns


AltaVista, 193

Ask Jeeves, 179

Google Zeitgeist, 158–159

Lycos 50, 116

Yahoo! Buzz Index, 7, 52


SEC EDGAR Database, 263

Segway, and Amazon.com, 323

SEPNgamer, 238

sharing files and photos, 33

shopping, online


auctions

eBay, 41

ESPN.com, 242

Yahoo! Auctions, 41


autos

Amazon.com, 339

eBay Motors, 317

MSN Autos channel, 68–69

Yahoo! Autos, 42–43


books

Amazon.com, 320


catalogs

Google, 151


classified ads

Yahoo! Classifieds, 41–42


general merchandise

Active Sales Assistant, 343

Amazon.com, 320–343

AOL, 86

Ask Jeeves, 176–177

a tu hora, 101

BizRate.com, 343

CNET Shopper, 343

ESPN.com, 242

Google (Froogle), 149–151, 343

Lycos, 105–106

miscellaneous Web sites for, 343

MSN Shopping channel 69–70


continued 
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shopping, online; general merchandise 
(continued) 

MySimon, 343

Netscape Network, 88

Shopping.com, 343

Yahoo! Shopping, 39–40, 343


real estate

Yahoo! Real Estate, 43


security and

Yahoo! Wallet, 41


sports stuff

ESPN.com, 242


technology products

Microsoft.com, 288–289


used merchandise

Amazon.com, 324


weather gear and meteorological

instruments


Weather.com, 280

Shopping.com, 343

SI.com (Sports Illustrated), 219, 244

similar pages, display, 132

site: operator, AllTheWeb, 162–163

skiing, Web sites, 245

Ski Outlook, Weather.com, 272

skins, HotBot, 204–205

Slate online magazine, 73–74

small business services


Microsoft.com, 291

Yahoo! Small Business Postal Center,


50

Smart answers, Ask Jeeves, 173

sniping, eBay, 303–304

So You’d Like to...guides, Amazon.com,,


335–336

soccer, Web Sites, 243, 245

song lyrics, Lycos, 112

Sonique media player, 101

Spanish-language sites, ESPN.com, 243

SpareDollar, 316

Special Reports, CNN.com, 213

Speed Trap Exchange, 381

spider program, 9

sponsored search results, 62, 92, 102, 174,


200

SportingNews.com, 244

sports, online


ABC Sports, 235

auctions of memorabilia, 242

chats


among fans, 239

with stars, 240


CNN.com, 218–219

college sports Web sites, 245


contests, 242

dedicated Web sites, 244–245

ESPN.com, 67, 232–245

extreme sports, 236

fantasy sports, 238

fitness, 237

local coverage, 243

message boards, 239

Monday Night Football, 235

MSN network, 67

fantasy sports, 219

live radio coverage, 240–241

Netscape Network, 88

outdoor activities, 237–238

participatory sports Web sites, 245


Play Sports link, MSN, 71

play-by-play coverage, 237

portals, 244

professional sports Web sites, 244

scores, 240

shopping, sports stuff, 242

SI.com, 219, 244

in Spanish, 243

sports business, 236

stars, chats with, 240

television listings, 242

video clips, 241

video games, 238

Yahoo!, 34, 35

youth sports, 245


Sports Illustrated, 112, 219

Sprinks, 91. 92

stemming, 124

stock alerts, CBS MarketWatch, 255

stock quotes and information


CBSMarketWatch, 249

CNN.com, 219–220

Google, 146

Yahoo! Message Boards, 30


stock rates, CBSMarketWatch, 261

stocks: operator, Google, 146

stock trading, online, 260

stop words, Google, 125

study tools


Ask Jeeves, 178–179

CNN.com, 216

MSN Learning & Research channel,


72

Yahoo! Education, 48


Subway Navigator, 381

supermodels, Lycos, 112

SuperPages.com, 67

Swimmersworld.com, 245

swimming, Web sites, 245




55901X Index.qxd  1/12/04  6:59 PM  Page 407

�

T 
tanning index, 273

Target, and Amazon.com, 323

tax planning


CBSMarketWatch, 261

Yahoo! Tax Center, 39


technology news

Wired News, 102


technology Web sites, searching, 144

television


CBSMarketWatch, 258–259

CNN listings, 225

local listings


Excite, 90, 94

Yahoo!, 36


program transcripts, CNN.com, 225

sports programming, 242


tennis, Web sites, 245

TennisONE, 245

Teoma search index


Ask Jeeves, 172, 174

HotBot, 103

searching directly, 180


Terra, 101

Terra Lycos Network 100–102, 115, 196, 200

text-only search, AltaVista, 182

text: operator, AltaVista, 186

thebackpacker.com, 245

Themes Unlimited, 290

ThemeXP, 290

third-party search engines, 9, 10

Ticketmaster, 68, 73

tilde (~) operator, 123

Time magazine, online, 220, 229

time management tools, 31

toolbar, adding to Web browser


AltaVista, 192

Ask Jeeves, 179–180

eBay, 317–318

Google, 138–140

Yahoo!, 16


toolbar, adding to Windows desktop 
BottomLine, ESPN.com, 240


Top Themes, 290

Toys R Us, and Amazon.com, 323

tracking the market, CBSMarketWatch, 250

trading stocks and funds online, 260

translation


block of text, 183

entire page, 183

Web pages, 184


travel, online 

adventure


GORP, 245

airline and airport information


CNN.com, 217


� � � Index 407 

alerts: re airline flight status

Weather.com, 270


city guides

AOL (Digitalcity.com), 81

MSN City Guides channel, 67


comprehensive information

CNN.com, 217

Expedia, 67

MSN (Expedia), 67

Rumbo, 101

Yahoo! Travel, 43–44


destination guides

Concierge.com, 369

Expedia.com, 366

Fodors.com, 369

Lonely Planet.com, 369

VirtualTourist.com, 359


driving conditions

Weather.com, 271


driving directions

CNN.com, 217

MapQuest, 378–380

MSN Maps & Directories chan­


nel, 69

Yahoo! Maps, 44–45


evolution of, 362

flight status


CNN.com, 217

Weather.com, 270


list of, 368

maps


CNN.com, 217

Google Street Maps, 145

Mapquest, 44

Yahoo! Maps, 44–45


online reservations

Lycos Travel link (Orbitz), 114

Travelocity, 44

Yahoo! Travel, 44


trip planning 
Weather.com, 271–270–274 
Yahoo! Travel, 43–44 

weather conditions and forecasts

CNN.com, 217

Weather.com, 269


TravelNow.com, 368

Travelocity, 43, 368

travel web sites, list of, 368–369

Tripod, 101, 115

Turbo Lister, eBay, 311–312

TV Guide, online, 229

Tweak UI program, Microsoft.com, 289–290
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U 
units of measure, converting


AllTheWeb, 169

AltaVista, 191

Google, 154


university Web sites, searching, 144

url: operator


AllTheWeb, 163

AltaVista, 186


URL Investigator feature, AllTheWeb, 169

USA Baseball, 245

USA Hockey, 245

U.S. News and World Report, online, 229

U.S. Youth Soccer, 245

USATODAY, online, 228

Usenet newsgroups, Google, 142–144


vacation planning, Expedia, 363–369

Vendio, 316

video clips


CNN.com, 224–225

ESPN.com, 241

Weather.com, 279


video files

AllTheWeb, 168

AltaVista, 191

AVI, 109, 168, 191

Lycos, 109


video games, ESPN.com, 238

VirtualTourist.com, 369


W 
Wall Street Journal, online, 228

WAV audio files, 109, 191

Washington Post, online, 66, 228

The Weather Channel, 266

The Weather Channel Newspaper Service,


266

The Weather Channel Radio Network, 266

Weather.com, 80


Aches & Pains index, 274

adding to personal Web site, 279

air quality, 272

airline flight status, 270

Airport Conditions page, 269–270

Air Quality page, 272

alerts, re: airline flight status, 270

Allergies page, 273

and AOL, 80

Boat & Beach page, 272

cell phone, receiving weather fore­


casts on, 278, 279 

customizing, 276–277


daily weather inbox report, 278

design your own page, 277

Desktop Weather, 278

Desktop Weather Platinum, 278

driving conditions, 271

e-mail alerts, 278

Events tab, 275

Fall Foliage Forecast, 271

Flu Reports page, 274

Garden Care Calendar, 274

Gardener’s Local Forecast page, 274

Gold service, 277

Golf Index, 271–272

home page, 266–267

Hourly Forecast page, 268

Indoor Heating and Cooling Forecast,


275

Indoor Humidity Meter, 274–275

international versions of, 276

latest weather on your desktop,


277–278

local forecasts, 267–268


automatic display of, configur­

ing, 268


for gardeners, 274

long-term forecasts, 268

My Weather page, 276–277

National Parks forecast, 271

pollen alerts, 273

services provided by, 266

severe weather advisories, 269

shopping, weather gear and metero­


logical instruments, 280

Ski Outlooks, 272

Skin Protection page, 273

Storm Watch page, 269

10-Day Forecast link, 268

travel advisories, 269

Vacation Planner page, 269

video clips, 279

weather alerts, 278

Weather Magnets, 279

weather maps, 276

WeatherPass service, 279

worldwide weather, 275–276


Weather.com Gold, 277

weather conditions and forecasts


airport delays, 269–270

AOL, 80

CNN.com, 217–218

dedicated Web sites, 280

driving conditions, 271

Expedia, 367

local forecasts, 217–218, 267–268

Netscape Network, 88

severe weather advisories, 269
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Weather.com, 266–280

Hourly Forecast page, 268

local forecasts, 267–268

10-day forecast, 268

travel advisories, 269


Yahoo!, 13, 34, 53

WeatherPass service, 279

Weather Underground, 280

Web domains, registering, 52

Webmaster Search, AltaVista, 193

WebMonkey Web site, 306

Web-only newscast, CNN.com, 225

Web pages, creating and hosting


Tripod, 101, 115

Webmonkey, 101, 306

Lycos, 115

Yahoo! Domains, 52

Yahoo! GeoCities, 51

Yahoo! Picture Gallery, 51

Yahoo! Web Hosting, 50, 52


Web Search feature, 9

Web Search index, 9

Web Site Directory, 6, 7–9, 10

Web sites, personal


adding Google to, 157–158

adding Weather.com module to, 279

creating, Lycos, 115

searching Google from, 157

searching for specific, Google, 126


White Pages

AOL, 81–82

Lycos, 106–107

MSN, 67

WhoWhere directory, 102, 106–107


whole-word wildcards, 124

WhoWhere directory, 102, 106–107

wildcards


AllTheWeb, 164

AltaVista, 185–186

Google, 124–125

MSN, 64


Windows Downloads, sources of, 290

Windows Media audio files,191

Windows Media.com, 288

Windows Media Player, 224, 241, 259, 288

Windows Media video format, 191

Windows Messenger, 28

Windows operating system


built-in Update Feature, 284

downloads for non-Microsoft sites, 290

updating with Microsoft.com, 284–285


Windows PowerToys, downloading, 289–290 
Windows taskbar, HotBot, searching from, 

205–207

Wired Digital Network, 196

Wired magazine, 196

Wired News, 102


WMA file format, 355, 356

women’s interests


MSN Women channel, 71

Women’s National Basketball Association,


Web site, 244

World Wide Web, organizational strategies


for approaching, 9

WorldNews Network Web site, 227

World Wide Telescope, 292

World Yahoo!, 21–22

WX.com, 280


X

Xbox games, Microsoft.com, 287–288 

Y 
Yahoo!


accessing services, 6–9

Address Book, 7, 32

Advanced Search page, 11

Alerts, 53

and AllTheWeb, ownership of, 162,


182, 199

and AltaVista, ownership of, 162, 182,


199

appointments, tracking and schedul­


ing, 31–32

Astrology, 7, 37

@Groups, 30–31

Auctions, 7, 41

Autos, 7, 42–43

Banking Center, 7, 38

Bill Pay, 38

Bookmarks page, 7, 52–53

Briefcase, 7, 33

businesses, searching for, 24–25

Buzz Index, 7, 52

Calendar, 7, 31–32

Chat, 7, 27–28

Classifieds, 7, 41–42

Companion (toolbar), 7


adding to Web browser, 16

consolidation issues and, 199–200

definitions keyword, 15

directory, 6, 9, 12, 62

Domains, 52

Education, 7, 48

e-mail, 6, 8, 25–26

Entertainment, 7, 34

Even More Yahoo! link, 6

evolution of, 4–5

Family Account, 19

Fantasy Sports, 7, 37

Finance, 6, 7, 37–38, 263
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Games, 7, 46–47

GeoCities, 7, 51

Get Local, 7

global access, 21–22

and Google, relationship with, 10, 199

go there now operator, 16

Greetings, 7, 47–48

Groups, 29, 30–31

Health, 7, 49

home page, 5–6, 7


icons, 6

links, 6

search box, 6, 8–9, 10, 25

Search button, 6, 9

searching for businesses from,


25

sections of, 5–6

tabs, 6


HotJobs, 6, 7, 48–49

IDs, 19, 26

images, searching for, 6, 12

and Inktomi search engine, ownership


of, 162, 199

Insurance Center, 7, 38–39

international site, 6, 21–22

keywords, 14–15, 59

LAUNCH, 7, 45–46

LAUNCHcast, 46

LAUNCHcast Plus, 46

The Leaderboard, 52

Loan Center, 8, 39

local sites, 21

Lottery Results, 8, 36

Mail Plus, 8, 26

Mail, 6, 8, 25–26

maps keyword, 14–15

Maps page, 8, 15, 44–45

Mature Content filter, 18–19

Member Directory, 23

Message Boards, 8, 29–30

Messenger, 6, 8, 28–29

Mobile, 8

Movies, 8, 36

My Yahoo!, 17–18

News, 6, 8, 14, 34, 35

news keyword, 14

Overture, ownership of, 199

parental controls, 18–19

partner search engines, 10

password, 19, 26, 31

PayDirect, 8, 39

People Search directory, 8, 23

personalizing, 17–18

Personals, 8, 23–24

Pets, 8, 49–50


by Phone, 7, 26

popularity of, 4

Photos, 8, 33–34


printing, 33–34 
sharing, 33


Picture Gallery, 8, 51

Products Search, 8

Profile pages, 23

public profile, creating, 23

Real Estate, 8, 43

Reference page, 15, 25

search box shortcuts, 8–9, 16

Search for Images page, 12

Search page, 12

search results, expanding, 13

sharing files with other users, 33

Shopping Cart page, 40

Shopping directory, 40

Shopping page, 6, 8, 39–40, 343

Shopping store, 40

Small Business, 8

Small Business Postal Center, 50

Sports, 8, 34, 35, 244

Store, 8

Tax Center, 8, 39

Travel, 8, 43–44

TV, 8, 36

URLs for individual services, 6, 7–8, 59

Voice Chat, 28

weather keyword, 13–14

Weather page, 8, 14, 34

Wallet, 8, 41

Web Hosting, 8, 50, 52

Web pages


adding Yahoo! search button

to, 52


creating and hosting, 50–52

Web Search feature, 9, 10, 12

Web searching on, 6

Web Site Directory, 6, 7–9, 10

World, 21–22

Yellow Pages, 6, 12, 24–25


Yahooligans!, 7, 19–20

Yang, Jerry, 4

Yellow Pages, 67


Find Near You link, 25

MSN, SuperPages.com, 67

Yahoo!, 6, 12, 24–25
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youth sports, Web sites, 245


Z 
Zone.com, 68

zShops, Amazon.com, 323, 341





